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Brand new Money,
‘Get rich or die tryin
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He nopa nwm
B3rNIAHYTb HA PbIHOK
no-HoBomy?
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Bxoaar

baHHepHasa peknama

Online Video, Begyluee Ha caiit
KoHTekcTHasa peknama
Programmatic

Paid Social, Begywuit Ha caiit
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UckniouyeHbl

CneunpoekTbl
HaTtueHble HTerpauum
bnorocdepa

I'IpoanKeHme B COLUMAJIbHbLIX CEeTAX bes
nepexoga Ha CAUT

Smart TV
Aygounopeknama
Opyrve dopmatbl 6e3 nepexona Ha CAMT
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47 kaTeropuit
peknamogarteneun

834 peknamopgaTtens

1617 caiitoB 6peHpos

5 kananos digital peknambi

ConocTtasumble gaHHbIe 3a 3 roga
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Ocazaembi |




-8% -7%

KH1 2019 ropa KH’1 2020 ropa




TOIM 10

TOIN 50

TOI100

TOI 834

+16%

+5%

+2%

-/%
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«EcTb cnucok xxypHana Forbes, ectb
CNMUCOK AOJIHKHUKOB 300 KOMMYHAJIbHbIE
ycnyru Ha ABepu BAllero noabesaa.

Ecnu Bac HeT HU B OQHOM U3 3TUX
CMUCKOB — Bbl CPeAHUM KJacc»
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Karterop




®PUHAHCOBBIE YCIYTU

-9%

14%
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YCIIYTW B OBJIACTU TOPIOBJ1A

19%

15%

BbITOBAA TEXHUKA

24%

13%

PAPMALIEBTUKA U BALb!

1%

~L414%

HEOBUXXKNMOCTb

-53%

-38%

OJIE>XXOA N OBYBb

-45%

-6%

TOBAPHI OJ19 KPACOTbI U 31OPOBbH

-26%

-10%

AYONO, BUOEO, KNHO U ®OTOTEXHUKA

69%

1%

KOMIbIOTEPHAA TEXHUKA N O

36%

14%

MEBEJIb U NMPEOMETbI MHTEPBEPA

85%

-21%
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PocTt ropga CHuxxeHue roga Koppekuus
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Kanan




Display Ad
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Online Video

Paid Search

Paid Social

Programmatic



Display Ad

-31%

-28%
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Online Video

Paid Search

Paid Social

Programmatic
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Display Ad -31% -28%
Online Video

Paid Search

Paid Social

Programmatic 29% 26%
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Display Ad -31% -28%
Online Video 16% -27%
Paid Search

Paid Social

Programmatic 29% 26%
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Display Ad -31% -28%
Online Video 16% -27%
Paid Search

Paid Social -13% -20%
Programmatic 29% 26%
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Display Ad -31% -28%
Online Video 16% -27%
Paid Search 7% 9%

Paid Social -13% -20%
Programmatic 29% 26%
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16,00% 85,00%
14,00% 84.00% Nonga Paid Social npaktnuecku
1 HEe MeHsieTcsd OT pasmMmepa
12,00% peknamogaTens
83,00%
10,00% .
82.00% ﬂOJ‘IS‘-l"KOHTeKCTHOVI peknambl
PACTET C YMEHbLLUEHUEM
8,00% pa3MepoB peknamoaaTeneii.
81,00% 2 To ecTb, yeM MeHbLLE
6,00% BJIOXXEHUI B peknamy, Tem
6onbLe oHa performance-
L 00% 80,00% OPUEHTUPOBAHA
o 79.,00% Programmatic asnaetca
’ HanbonbLWMM KQHANOM 3aTPAT
3 ansa 6onbluer YacTn KaTeropuii
0,00% 78,00% 613Heca KpYnHENLWnX no
TOM10 TON 50 TOM 100 TON 834 30TPATAM Ha peKnamy

Paid Search e===Pqaid Social Media
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Tekywunm roa, KaK U npoLunbin,
obbaBneH rofgom
«KPATKOCPOUHbIX Lenen», U B
3TOM €CTb OMNMACHOCTb )14
digital B 6yayuwem
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NuHami




PeknamHaqa oTpacnb NPoOAoIKAET OC
BIINSTHUEM PUCKOB OFrPaHUYUTE

= 2019 =2020 2021

AHB deB Map anp MaW WIOH

i
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B 2020 rogy Ha nokasaTtenu
MApPTA U anpens cywecTBeHHO
NOBAUANN OTPAHUYUTENBbHbIE
Mepbl, ogHako B 2021 oTckoka
B 9TWU Mecaua He NPou30oLLIo

B 2021 Ha o6bem ocazaemoro
PbIHKQ CYLLECTBEHHO MOBUANO
CHUXXEHWNEe MHBECTUL NI CO
CTOPOHbI $apMaLEeBTUYECKOA
OTPACAU U HEABUXMMOCTH

[NocToAAHHbBIN pUCK BBEAEHUS
orpaHunumnTenbHbix Mmep B 2021
rogy HEraTUBHO BAUSAN HA
MHBECTULINU B PEKNAMY




+3,4% +1,3%

H’2 2020 k H’2 2019 2020 k 2019
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MHorue 6eryrt B «<KpaTtkoCpouHbie Lenun», Ho 06 umuake 3a6bIBATb HENMb34.
Bbl yBepeHbl, UTO 3ABTPA BALLM KIIMEHTbI BAC Y3HAKOT M ByayT BAM NOANbHbI?
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MHorue 6eryrt B «<KpaTtkoCpouHbie Lenun», Ho 06 umuake 3a6bIBATb HENMb34.
Bbl yBepeHbl, UTO 3ABTPA BALLM KIIMEHTbI BAC Y3HAKOT M ByayT BAM NOANbHbI?

Programmatic n peknama Ha ocHoBe AAHHbIX HeymMmonumo pacTtér. Ho AaHHbIX
CTAHOBUTCH MEHbLue.

Kak npasunbHo BecTu cebsa B mupe 6e3 cookies n ctpornmu sakoHamu? Kak popmmpoBaTb
nobasneHHylo LeHHocTb bpeHaa ansa notpeburtena?
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MHorue 6eryrt B «<KpaTtkoCpouHbie Lenun», Ho 06 umuake 3a6bIBATb HENMb34.
Bbl yBepeHbl, UTO 3ABTPA BALLM KIIMEHTbI BAC Y3HAKOT M ByayT BAM NOANbHbI?

Programmatic U pexknama Ha ocHoBe AaHHbIX HeymosimMmo pCICTéT. Ho naHHbIX
CTAOHOBUTCHA MEeHblle.

Kak npasunbHo BecTu cebsa B mupe 6e3 cookies n ctpornmu sakoHamu? Kak popmmpoBaTb
nobasneHHylo LeHHocTb bpeHaa ansa notpeburtena?

DKocUcTeMbl, MapPKeTnJelcbl, arperaTopbl.

Kakoe MecTo oHM 3aiiMYT HA pbIHKE KOK pekSiaMogaTesnn, KaK Naowankm, Kak obnagarenu
OOHHbIX?

A Kkakoe MecTo OHM 3aIMYT B rofIoBAX BALUUX NOTpebutenei n kak oHn 6yayTt MOHUNYIMPOBATD
3HAHMEeM Bawero bpeHpa?



Yeuaumcs '
B HOBOM
Mupe
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