Cutyauus

PoccusiHe, be3ycioBHO, rOpAATCA CBOB BEWKOI NPUPOLON.
Ho, K CoXaneHuto, 0H1 Maso YTo 3HaKT 06 aKonoridyeckix npobnemax Poccuu.
/A elwe MeHbLLE y4acTBYIOT B 61aroTBOPUTENBHOCTI, HALLEIEHHOI Ha NPUPOAY.
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Meaua nHcaut

Ha camom zesne, npupoga Poccum NoOCTOSHHO PSIZOM C HaMW, 1aXE EC/IN Mbl XXMBEM
B aNeKe 0T Hee. MoXHO CKa3aTtb, Mbl B3aMOZEACTBYEM C HEit KaXblid ZIEHb,
CamuW TOTO He MoZL03peBas.
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Mb! puckyem notepsatb NpupoAHbIe Yyaeca Pocciu 1 0CTaThCs
TONIbKO C OZLHOMMEHHbLIMM BpEHAAMM.

KpeatusHas uaes

&/ COXPaHIM HE TO/IbKO Ha3BaHWs
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Media impressions forecast (on the example of three collabs lasting for one month)

We expect that the brands we collaborate with will be ready to do it pro bono, for it can give them a good PR effect.

Supermarket Chain Russian Railroads Hockey Club
“lMepexpecToK” “Cancan’ “Ax bapc”
Site traffic of perelrestok.ru: Sapsan passenger traffic: Game attendance:
2 min. (acc. to vk.cc/ajshMH) |
0.5 min (acc. to vk.cc/ajs;lf) 6700 (acc. to vk.cc/ajsnSa)
Store traffic:
3min (ace. to vk.ce/ajsiSZ, bitly/2u13pl7 _ _ _
1 20010 OOfaIE BLbT2uTpl] Social Media: Social Media:

Consumers drinking soda at least once a month: 400 000 (VK, IG) 200 000 (VK, 1G)

21% (acc. to https://vk.cc/ajCh00)

Total Impressions: >2.5 min/month
Also this idea has a big earned media potential that can increase amount of impressions up to several times.
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http://vk.cc/ajshMH
http://vk.cc/ajsi5Z
http://bit.ly/2u13pI7
https://vk.cc/ajC50o
http://vk.cc/ajsjIf
http://vk.cc/ajsnSa
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Situation

Russians are certainly proud of their great nature.

Unfortunately, they don't know much about Russia's environmental
problems. And even less participate in charity aimed at nature.
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Brands which names are inspired by Russian nature.
We will use them to remind the audience of wildlife issues.
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We risk losing the natural wonders of Russia and remaining only with
the brands of the same name.

Creative idea

& Let’s save not only the names
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HanuToK YepHOronoeka
Bankan In

85,90 p/wr

1wr

Soon Baikal will
remain only
in bottles

let’s save not
e only names!

@

How it works

We collaborate with the largest
supermarkets and place banners (online)
and shelf-talkers (offline) near the
«natural named» goods with a message
urging to save our nature heritage.
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«CancaH» NleHuHrpaackuii MNeTepbypr

@ OueHka BOK3an MOCKOBCKMWIA
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Jur campaign is not limited to
interacting with different products.

-0r example, transport can also Soon peregrins will be
Decome part of it. “flying” only on rails

L et’s save not only names!
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Soon snow leopards can be seen
only at the rink

..and even sport teams, shows,
restourants, etc.

Let’s save not only names!



Media impressions forecast (on the example of three collabs lasting for one month)

We expect that the brands we collaborate with will be ready to do it pro bono, for it can give them a good PR effect.

Supermarket Chain Russian Railroads Hockey Club
“lMepexpecToK” “Cancan’ “Ax bapc”
Site traffic of perelrestok.ru: Sapsan passenger traffic: Game attendance:
2 min. (acc. to vk.cc/ajshMH) |
0.5 min (acc. to vk.cc/ajs;lf) 6700 (acc. to vk.cc/ajsnSa)
Store traffic:
3min (ace. to vk.ce/ajsiSZ, bitly/2u13pl7 _ _ _
1 20010 OOfaIE BLbT2uTpl] Social Media: Social Media:

Consumers drinking soda at least once a month: 400 000 (VK, IG) 200 000 (VK, 1G)

21% (acc. to https://vk.cc/ajCh00)

Total Impressions: >2.5 min/month
Also this idea has a big earned media potential that can increase amount of impressions up to several times.
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http://vk.cc/ajshMH
http://vk.cc/ajsi5Z
http://bit.ly/2u13pI7
https://vk.cc/ajC50o
http://vk.cc/ajsjIf
http://vk.cc/ajsnSa

& Let's save not only the names

Insight ldea
We live surrounded by the brands which names are We risk losing the natural wonders of Russia and
inspired by Russian nature. We are well informed about remaining only with the brands of the same name.

them but we can't even imagine what’s happening to the
same-name natural phenomena at the same time.
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Total Impressions: > 2.5 min/month

HanuToK YepHOronoeka

Solution

To draw people’s attention to the extinction of unique
Russian flora, fauna and biomes we use brands
which names are inspired by our nature. We
collaborate with the largest supermarkets, transport
and even sport teams, shows or other events.

Soon Baikal will
remain only
in bottles

&8 Let’s save not
%z only names!



https://www.multitran.com/m.exe?s=same-name&l1=1&l2=2

