
Россияне, безусловно, гордятся своей великой природой. 
Но, к сожалению, они мало что знают об экологических проблемах России. 
И еще меньше участвуют в благотворительности, нацеленной на природу.

Ситуация 



Для меня природные жемчужины России — это нечто прекрасное, но абстрактное и 
очень далекое. Я почти никогда не сталкиваюсь с ними в жизни.

Инсайт



На самом деле, природа России постоянно рядом с нами, даже если мы живем 
вдалеке от нее. Можно сказать, мы взаимодействуем с ней каждый день,  

сами того не подозревая.

Медиа инсайт 



Бренды, чьи имена вдохновлены российской природой. 
Мы воспользуемся ими, чтобы напомнить аудитории о 

проблемах дикой природы.



Сохраним не только названия

Креативная идея

Мы рискуем потерять природные чудеса России и остаться 
только с одноименными брендами.



В рамках коллаборации с крупнейшими 
магазинами рядом с «природными» 
брендами мы разместим баннеры 
(онлайн) и шелфтокеры (оффлайн) 
с сообщением, призывающим спасать 
наше природное наследие.

Как это работает 



Кампания не ограничивается 
взаимодействием с различными 
товарами. Например, ее частью 
также может стать транспорт…



...и даже спортивные команды, 
шоу, заведения и так далее. 



Supermarket Chain 
“Перекресток”

Media impressions forecast (on the example of three collabs lasting for one month) 

Site traffic of perekrestok.ru :  
2 mln. (acc. to vk.cc/ajshMH) 

Store traffic: 
3 mln  (acc. to vk.cc/ajsi5Z, bit.ly/2u13pI7) 

Consumers drinking soda at least once a month: 
27% (acc. to https://vk.cc/ajC50o)

Sapsan passenger traffic: 
0.5 mln (acc. to vk.cc/ajsjIf) 

Social Media:  
400 000 (VK, IG)

Russian Railroads 
“Сапсан”

Game attendance: 
6700 (acc. to vk.cc/ajsnSa) 
 
Social Media:  
200 000 (VK, IG)

Hockey Club 
“Ак Барс”

Total Impressions: >2.5 mln/month 
Also this idea has a big earned media potential that can increase amount of impressions up to several times. 

We expect that the brands we collaborate with will be ready to do it pro bono, for it can give them a good PR effect.

http://vk.cc/ajshMH
http://vk.cc/ajsi5Z
http://bit.ly/2u13pI7
https://vk.cc/ajC50o
http://vk.cc/ajsjIf
http://vk.cc/ajsnSa


English



Russians are certainly proud of their great nature.  
Unfortunately, they don't know much about Russia's environmental 

problems. And even less participate in charity aimed at nature.

Situation



For me, Russian pearls of nature are something beautiful, but abstract and very distant.  
I almost never encounter them in my life.

Insight



In fact, the nature of Russia is always close to us, even if we live far away from it.  
It’s may be said that we interact with it every day without knowing it.

Media Insight



Brands which names are inspired by Russian nature. 
We will use them to remind the audience of wildlife issues. 



Let’s save not only the names

Creative idea

We risk losing the natural wonders of Russia and remaining only with 
the brands of the same name.



To draw people's attention to the extinction of unique Russian flora, 
fauna and biomes we use brands which names are 

inspired by our nature.

Solution



We collaborate with the largest 
supermarkets and place banners (online) 
and shelf-talkers (offline) near the 
«natural named» goods with a message 
urging to save our nature heritage.

How it works



Our campaign is not limited to 
interacting with different products. 
For example, transport can also 
become part of it... 



...and even sport teams, shows, 
restourants, etc.
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0.5 mln (acc. to vk.cc/ajsjIf) 
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Game attendance: 
6700 (acc. to vk.cc/ajsnSa) 
 
Social Media:  
200 000 (VK, IG)

Hockey Club 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Total Impressions: >2.5 mln/month 
Also this idea has a big earned media potential that can increase amount of impressions up to several times. 

We expect that the brands we collaborate with will be ready to do it pro bono, for it can give them a good PR effect.
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http://vk.cc/ajsjIf
http://vk.cc/ajsnSa


Insight
We live surrounded by the brands which names are 
inspired by Russian nature. We are well informed about 
them but we can't even imagine what’s happening to the 
same-name natural phenomena at the same time.

Idea
We risk losing the natural wonders of Russia and 
remaining only with the brands of the same name.

Let’s save not only the names

Solution
To draw people's attention to the extinction of unique 
Russian flora, fauna and biomes we use brands 
which names are inspired by our nature. We 
collaborate with the largest supermarkets, transport 
and even sport teams, shows or other events.

Total Impressions: > 2.5 mln/month

https://www.multitran.com/m.exe?s=same-name&l1=1&l2=2

