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EVOLUTION 



Moscow hopes  
to become first 5G city  
by 2020 



Industry 4.0  
How will the Digital Future look like? 
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Years to mainstream adoption: 
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Traditional Data Driven 
Advertising Media buys space 

Media buys audiences 

2010 2000 2020 

Media space-based User centric model 



FROM CAMPAIGNS TO  
«ALWAYS ON» PROGRAMS 

FROM CAMPAIGNS TO  
«ALWAYS ON» PROGRAMS 
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FROM AUDIENCE PLANNING 
TO BUSINESS RESULTS 



From OOH planning to audience planning 
To select only the most efficient billboards combined with mobile 

From audience planning to guaranteed 
audience 
To deliver effective results  

From audience planning to guaranteed 
trafic results 
To deliver business KPI’s 
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FROM ADSERVING TO FULL 
STACK ACTIVATION 





FROM ADS TO CONTENT 



2016 2017 2018 2019 2020 2021

Native Display

Native vs. Display Ad Revenue 

(Billions) 
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FROM SOCIAL MEDIA 
TO INFLUENCERS 





FROM KEYBOARD SEARCH 
TO VOICE SEARCH 



A fast growing voice search adoption 
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Data Driven & Content Powered Marketing 

TOM  
Top of Mind 

MOT  
Moment of Truth 

Campaigns 

Media Planning 

Always On Programs 

Simple Tech (Adservers) 

Audience & Business KPIs 
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Thank you 

Благодарю вас! 


