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EVOLUTION




Moscow hopes
to become first 5G city
by 2020



Industry 4.0

How will the Digital Future look like?




3rd REVOLUTION 4th REVOLUTION

DATA / DMP

PROGRAMMATIC

MOBILE
SOCIAL

SEO/SEM
WEB
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Years to mainstream adoption:
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Media space-based

Traditional
Media buys space

User centric model
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( 1) Data Driven
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Media buys audiences
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FROM CAMPAIGNS TO .
«ALWAYS ON» PROGRAMS
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Evolution

0 45

300

Winnershare

MARCH/APR MAY JUNE JULY AUGUST

Peril de La Audiencia Audiencia PO ESTRATEGIA
Producto 1 Producto 2 Subproducto
DEPORTES INTERES es LOOK ALIKE JUNIO 9a2zhs DBM
CINE INTERES 1 : LOOK ALIKE JUNIO 2 BLUEKAI

LEAD PRODUCTO il i ti i LOOK ALIKE JUNIO 2 £ DBM
LEAD PRODUCTO il i ti i LOOK ALIKE JUNIO 2 BLUEKAI
CONTENIDO TV INTERES ISP NO MOVISTAR_Cu: ie Fusion +2 i i ido TV CUSTOM AUDIENCE JUNIO 2 ifetime DBM
CONSUMO STREAMING INTERES ISP NO MOVISTAR_Cu i ' Fusion i i Cine y Series CUSTOM AUDIENCE JUNIO 2 ifeti DBM
GAMERS INTERES ISP NO MOVISTAR_Cu e Fibra CUSTOM AUDIENCE JUNIO ifeti DBM
WEDING INTERES Third Party Data Web TRIGGE! Junio ifetime APX
FAMILIA CON NIFIOS INTERES Third Party Data Bluekai Familia il i Peliculas Infantiles TRIGGE! s JUNIO ifati BLUEKAI

HOT 24H +2EVENTOS INTERES NC_Visitan movistar es CINE/SERIES,/DEPORTES 7 i APX
HOT 24H COOKIE SPLIT PRODUCTO NC_Visitan pre & istar.es_FUSION CONTIGO i ti PRECIO HOT COOKIESPLIT 7 dis APX
HOT 24H COOKIE SPLIT PRODUCTO NC_Visitan pre star.es_FUSION CONTIGO tij PRECIO HOT COOKIESPLIT 7 dis APX
HOT 244 PRODUCTO istar.es_FUSION+ PRECIO

HOT 244 PRODUCTO t o istar.es_FUSION+2 Premium Extr PRECIO

HOT 1 SEMANA +1EVENTO INTERES Vi i Fusidn+0

HOT 1 SEMANA COOKIE SPLIT  PRODUCTO _Vi tar es_FUSION CONTIGO i ti Fusion+0x PRECIO HOT COOKIE SPLIT

HOT 1 SEMANA COOKIE SPLIT  PRODUCTO ._Vi r.es_FUSION CONTIGO PRECIO HOT COOKIESPLIT

HOT 1 SEMANA PRODUCTO i nes.movistar.es_FUSION+ 2 PRECIO

HOT 1 SEMANA PRODUCTO isits iones.movistar.es_FUSION+2 i PRECIO 2 7 dias

COLD 15 DIiAS INTERES isity 2 Ficci i CINE f 2 15 dias

COLD 15 DiAS INTERES isit; SERIES (B Testing 1 mes 15 dias Estrategia

COLD 15 DiAS INTERES NC_Visitan movist; _F 2 FUTBOL f ting 1 mes 15 dias Estrategia

COLD 15 DIiAS INTERES ._Visitan movist; MOTOR /B Testing 1 mes 22 15 dias Estrategia de f

COLD 15 DiAS INTERES NC_Visitan movistar.es_] TENIS A/B Testing 1 mes 22 15 dias Estrategia de i

COLD 15 DiAS INTERES NC_Visitan movistar es_( GOLF /B Testing 1 mes 15 dias

COLD 15 DiAS COOKIE SBLIT  PRODUCTO NC_Visitan pre & star.es_FUSION CONTIGO i ti PRECIO COLD COOKIE SPLIT /B Testing 1 mes 15 dias

COLD 15 DIAS COOKIE SPLIT  PRODUCTO t tar.es_FUSION CONTIGO t PRECIO COLD COOKIE SPLIT f g 1 mes 15 dias tr DBM/MM
COLD 15 DIAS PRODUCTO ._Vi istar.es_FUSION+ PRECIO f 15 dias tr DBM/MM
COLD 15 DiAS PRODUCTO ._Vi nes.movistar.es_FUSION+2 PRECIO /B Te: e 2 15 dias

CAMPARIAS 7 DIAS DESPUES  INTERES | _FUSION+ 5 15 dias 2 40 dias i TOP CAMPAING
PROPENSION COOKIESPLIT  PRODUCTO AV ion A 15 dias 2 dias

HOT LEAD 24H PRODUCTO NC_LEAD_FUSION+

HOT LEAD PRODUCTO NC_LEAD_FUSION+ i6 Fus!

LEAD RECENCIA 15 DIAS PRODUCTO NC_LEAD_FUSION+ i 2 15 dias




FROM AUDIENCE PLANNING
TO BUSINESS RESULTS
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From OOH planning to audience planning
To select only the most efficient billboards combined with mobile

From audience planning to guaranteed

audience
To deliver effective results

From audience planning to guaranteed

trafic results
To deliver business KPI's
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FROM ADSERVING TO FULL
STACK ACTIVATION
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FROM ADS TO CONTENT



Native vs. Display Ad Revenue

$36,3
$33,5
$28,9
$25,2
$20,9
$16,8
$13 2 $13,4 $13,6 $13,6 $13 $12.8
2016 2017 2018 2019 2020 2021

m Native = Display (Billions)
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FROM SOCIAL MEDIA
TO INFLUENCERS
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FROM KEYBOARD SEARC
TO VOICE SEARCH



A fast growing voice search adoption

Share of Voice Search Speed

50%

%? ch

70

20%
10%

200

2015 2016 2020



TOM MOT

Top of Mind Moment of Truth

Campaigns Always On Programs
Media Planning Audience & Business KPIs
Simple Tech (Adservers) Full Stack

Ads Content (DCO)

Social Media Influencers

Keyboard Search Voice Search
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