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Lens: [Mpyveneys BHUMAHWE LENEBOIM QYAUTOPUM K
6penpy «AnbdaCrpaxosarue». Brectn B 0bbineH-
HYIO COLMAINbBHYIO XM3Hb NOMb30BATENS CTPAXO-
BbIX YCNYT YAOBHOTO HEOTLEMIIEMOTO 3IEMEHTA
KOMMOPTHOM XM3HM, NPK STOM, 4TOBbI 3TOT KOMPOPT
accoummposancs ¢ bperaom «AnspaCrpaxosaHmes.
3apgaum:
Haiitn HectaHaapTHbie 1 Gonee sbdekTrBHbIE
PELLEHUA 415 KOMMYHUKALWM CTPAXOBBIX YCyT
MoTtpebutenu CTaNKMBAIOTCA CO CTPAXOBAHUEM
1-2 pasa B rog, oTnnume notpebneHns NPoayk-
ToB nutanus unu apyriux FMCG. MNMostomy crosna
3a0a4a 6onee TECHOTO BXOXKAEHMS CTPAXOBOTO
bpeHaa «AnbpaCTpaxoBaHMe» B NOBCEAHEBHYIO
XM3Hb 4EN0BEKA, MyCTb AOXE 3TO ByAeT B BUPTY-
QNbHOM MPOCTPAHCTBE.
YBEnMumuTb NOCeLLaemocTs CanTa
www.alfastrah.ru
Ysenuunts poct umtnpyemoct 8 CMU
Honectn go LIA nepexon Ha HOBbIM GpUPMEHHDIM

«AnbpaCrpaxoBaHue» B CEPBMC OQHOM M3 Nonynap-
HbIX coupanbHbix ceteit OAHOKNACCHUKM.PY.

B Hauane 2008 roga sHaHWe, noctpoeHHoe
NOCPEACTBOM TENEBUAEHMUS, LOCTUITIO CBOETO
MCTOPUYECKOTO MOKCHMYMA.
BosHukna HeobXxoaMMOCTb MOMCKa ApYTX
OXBATHbIX MHCTPYMEHTOB NSt MOCTPOEHMS 3HAHMS
cpenu Leneson ayauTtopmm.
[ns nocTpoermns NpaBUNLHOrO NOHUMAHMS BpeH-
na notpeburenem HEOBXOAMMO BbINO HAMTH MyTH
COCYLLEeCTBOBAHWSA BpeHaa u notpebutens, Nycrs
Aaxe 370 ByaeT B BUPTYANbHOM NPOCTPAHCTBE.
MHTepHeT-pecypcbl PA3BMBAIOTCS C OFPOMHOM
CcKOpOCTbIO, 0cobeHHO B Mockae 1 B ropopax-
MMINIMOHHMKAX, FAE COCPEAOTOYEHA LeneBas
ayautopus kKomnarum «AnsbaCrpaxosaHrmes.
MponukHoseHue Mutepreta B Poccun sametHo
BLIPOCIO — B MOCKBE 1 B TOPOAAX-MUMNMOHHUKOX
konuuyectBo MHTepHeT-nonb3oBaTenem JOCTUmo

30-40%.

CTwnb (M3MeHeHue noroTuna) &5
Kputepum ycnexa kamnanum:
Poct sHanms 6perno 8 Mockse 40

W B NTPUOPUTETHBIX FOPOAAX-
munnmonHukax ¢ 50% go 60%.
[MpU3HaHKE KOMMYHUKALUMOHHOTO 30
npoekta obuiecTBeHHOCTbIO. [o-
Ny4YeHune Harpag, NPemmin 1 T.n.

Poct umtnpyemoctu go 30% « no-
kasarensm 2007r.

YBenuueH1e noceLaeMocTv canTa
www.alfastrah.ru; sbixon B nupeps
Cpeam CaNTOB CTPAXOBbIX KOMMAHMHMA.

CnpasoyHas uHpopmaums:

CrpaxoeaHue, ogHa n3 Haubonee BGbi- 0

cTpopacTtywmx otpacnei Poccumckoi

3KOHOMMKM. 30 NOCNEHNE HECKONBKO

ner noTpebHOCTL B cTpaxosaHmm B Poc- &

cum Beipocna npumepHo Ha 20%.

lpynna «AnbpaCrpaxoBaHme» BXOAUT B COCTAB

KoHcopumyma «Ansda-lpynn». CornacHo nuueHsum

npeanaraet 6onee 100 cTpaxosbix NPOAYKTOB.

Ha tepputopumn Poccin crpaxosyio aestensHOCTb

ocyuwectsnsior 6onee 350 pernoHanbHeIx NPeacTa-

suTenscTs. Yenyramu [pynnsl nonb3ytoTes okono |

MJTH. YOCTHBIX KITMEHTOB 1 Gonee 25 ThiC. KOMNAHMIA.

MmeeT MexayHApPOAHbIN PERTUHT GUHAHCOBOM

ycronunsocTy Fitch v Bbicluni peiTuHr HapexHocTH

A++ peittuHrosoro areHtctea «kcnept PA».

Crpaxosoi peiHok Poccun moxHo 0603HaumTs 10

KPYMHbIMW KOMNOHWSAMM, KOTOPbIE AABHO paboTaioT

HO PbIHKE M MPEANAraloT KOHKYPEHTHO CMOCOBHbIE

NPOAYKTHI.

OcHosHbIMK koHKyperTamu [pynnsl «AnbdaCrpa-

xoBaHuWe» aensioTca «MHrocctpaxy, «Pocroccrpaxy,

«PocHo» u «Peneccanc CrpaxosaHue».

lpynna «AnsbaCrpaxoBaHuer SBAFETCS OAHUM U3

KPYMHEMNLLMX POCCUMCKMX CTPOXOBLLMKOB C YHUBEP-

CQMbHBIM NOPTENEM YCIYT, BKIIOYAIOLLMM KOK KOM-

NNEKCHbIE MPOrPAMMBI 3ALLMTLI MHTEPECOB Bu3Hecq,

TAK W LUMPOKMIA CNEKTP CTPAXOBBIX MPOAYKTOB A1

YACTHbIX NALL,.
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Uenu:
Yeenuuenue [onu poiHka
Poct 6pyTtTo-npemumit
Poct npubsinu komnarmm
[TpOHUKHOBEHME HOBBIX MPOAYKTOB, 3AMYLLEHHbIX
B koHue 2007 — Havane 2008 roaa.
Kpurepumn a¢pPpektmBHoCTM KOMNAHUM:
Ysenuuenune gonto peiHka ¢ 2,3 5o 3,2%
Poct 6pytro-npemuit ¢ 10,6 no 18,9 mnpa.
py6neit
YBenuuenue npubbim KOMNAHMUK.
YeenuueHue npMpocTa 3a CHET NPOHUKHOBEHUA
HOBbIX MPOAYKTOB, 3anyLUeHHbIX B koHue 2007 —
Havane 2008 roga.

MpeanoxuTs noTpebuTenio MHTEPECHHIN cnocob
06 LieHN C BPEHAOM U 3HOKOMCTBO C MPUHLMNIOM
CTPAXOBAHUA MOCPEACTBOM MHTErPALMKM BpeHaa
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Lannbie TNS Gallup Media, Poceus, Snsaps, 2008; LIA 25-
50BC

OaHOKNACCAHNUKM.PY — OfMH U3 CAMBIX NOMYAAPHBIX
PECYPCOB PYHETA, HO MOMEHT 3AaMyCKA MPOEKTA
HQO Hem 6bINO 3aPErncTPUPOBAHO 9 MIH. YenoBex,
E©XEAHEBHOE NOCeLLeHUe HACYUTLIBANO Okono 4
MnH. yenosek. Kakapiit ieHb 3080AMA0CH NOPAaKa
60 ThiC. HOBbIX AKKAYHTOB. Mbl MOHMMANH, 4TO TOM
cocpenoTodeHa Hawa uenesas ayautopus. Ho 6sino
OIHO3HAYHOE MOHUMAHME TOTO, YTO PA3MELLEHWUEM
06bIYHOM BAHHEPHOM PekNambl He ByayT B NONHOM
Mepe AOCTUIHYTH NoCTaBneHHbIe uenn. Heobxoammo
6bINO NPURYMATH YTO-TO OPUIUHAMBHOE.
KOMI'IOHMﬂ <(CTpOXOBKO HQ OTSIMHHO» NOMOTNIA HOM
OPraHWUYHO UHTErPUPOBATL CTPAXOBAHUE B CEPBUC
pecypca www.odnoklassniki.ru. laHHas kamnaHms
HE BOCMPUHUMANACh Y MOCETUTENEN CAMTA KAK
PEKIAMHQAS, YTO NO3BONUNO ei U36exaTb NnepeHoca
HEraTMBHOIO OTHOLLEHMS K PEKIaMe HA HETaTUBHOE
OTHOLWWEHMUE K CTPAXOBAHMIO.
OnucaHue npoekra:
Kaxpapiit nonb3osaTens MOXeT 3aCTPAx0BATL
CBOIO GOTOrPaAGMIO, PASMELLEHHYIO HO CaNTe
www.odnoklassniki.ru, ot nnoxux oueHok.
Ecnun nocetutens npodaitna nonssosatens
OLEHMBAET ero GOTOrPADUIO OLEHKOM HUXE
5 6annos — 4,3,2 unu 1 6ann, To 3anyckaercs
MEXAHM3M CTPAXOBOTO CIyHas, T.€. CTPAXOBAs
KOMNQHWS «BLINNAYMBAET NOML30BATENIO GANbI,
HepocTaouwme fo ouerkun «OtnuyHo» (+1,+2, +3
u +4 cooTBETCTBEHHO).
Mo ycnoBuam NporpamMmsl NOb30BATENb MOT
30CTPAXOBATL TOMLKO OAHY CBOKO GOTOrpadUIO.
D71 ycnoews Bbinu M3NOXEHB HO MPOMO-CANTE,
HQ CTPAHMLE KOTOPOTO TaKXe Gblu BLINOXEHS
6aHHepsl kntoyesbix NpoaykTos [pynns «Ansda-
CrpaxoBaHm1ey, KnMkas Ha KOTOpPbIE NOMb30BA-
Tenb nonaaan Ha cant www.alfastrah.ru, rae mor
Nony4UTh NOAPOGHYI0 MHPOPMALMIO O NPOAYK-
Tax.
[aHHas akums aKTMBHO NOAAEPXKMBANACE GAHHE-
PAMM, PO3MELLEHHBIMU HO CTPAHMLAX Pecypca
www.odnoklassniki.ru. Ha rnasHoit ctpanmue
8 pasgene «PasHoe» Takxe 6bina pasmelteHa



CCHINIKA HA MPOMO-CTPAHULY C NOAPO6HbIM OMu-
CAHUEM OKLMM.

Mpu 3arpyske nio6bim NONL3OBATENEM CBOEV
boTtorpaduu, oH BuUaEN HOBYIO ONuMIO «3aCTPa-
x0BaTb» U norotun «AnsdaCrpaxosaHmer.
Mocne Toro, kak nonb3oBaATENL 3ACTPAXOBANCS,
PABOM C GOTO NORBASNACL HAANUCH «3ACTPAXO-
BaHo» u norotin «AnsbaCrpaxosaxmes.

Ecnu npu ronocosarmm 3a 3acTpaxoBaHHoe K30-
Bpaxenue, nocetutens oueHun botorpaduio Ha
oueHky Huxe 5 6annos, To noaBAnoCL coobLLe-
Hue «CTpaxoBoit Ciyuai», M ABTOMATUYECKH
OCYLLECTBAANACH «CTPAXOBAA BLINAATAY» 6ANNOB.

BAvanorosas:
CalTbl COUMAnbHBIX CETEN

BoBneuyeHue KIMEHTOB:
BupycHoe

mLan 07 woR. 06

mHOR.08 an. 08 sHE. 08
%

3Hanue 6penaa «AnbdaCTpaxoBaHue» yBenmumnocs
B ropOAax-MuninMoHHukax Ha 14%, a 8 Mockse poct

coctasun 23% c Hauana 2008 roaa.
Mcrounnk GFK

lpynna «AnspaCrpaxosaHuer yBepeHHO 3aHumaeT

3 MEeCTo cpeay CaiTOB CTPAXOBbIX KOMMAHMIA.
Hanrbie Rambler TOP 100

4000000
3500000

M [pOoCMOTPbI CTPaHuL,

3000000

M YHVKanbHbIe NPOCMOTPbI CTPaHWL

2500000
2000000

1500000
1000000 -
500000 -

0 -

AnNb®dPA
CTPAXOBAHMUE

01.07-30.07

AviHamuKa noceweHua canra (01.01 - 01.12)

ThIC. noceTUTenei

B nepuon nencTeus KAMNAHWK, NOCeLLaeMOoCTb

canrta eeipocna Ha 30%.
Cratuctvka nocetaemoctv cainta www.alfastrah.ru 8 guHamuke
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B nepuon ﬂ,emCTBMﬂ KAMNAHWU 6b|ﬂ0 3ACTPAXOBAHO
bonee 6 MiH. poTorpadmit.

CTaTiCTHKa MO 30CTPAXOBAHHBIM OTOrpadHAM U KOUYECTBY
crpaxosbix cnyydaes B neprnog 01.07.2008 — 28.11.2008 (no
aawHbm craTtuctukn Google Analytics)

01.10-31.10

01.11-28.11

01.07-28.11

01.08-31.08 01.09-30.09 01.10-31.10 01.11-28.11 01.07-28.11
B nepuon AenCTBms KAOMNAHMK, TPOMO-CTPAHMLLY
«AnsbaCrpaxosaHue» nocetunm okono 3,5MiH.

yenosek.
Cratuctuka 8 nepuog 01.07.2008 — 28.11.2008 (no aaHHbIM

cramuctukn Google Analytics)

[laHHas KamnaHus BbI3BANA GONBLION PE3OHAHC B
CMW, 30 nepsbiit Mecsy, 6bino ony6amMkosaHo no-
paaka 110 nybavkaumui Ha 3Ty TeMy, O HEel nucanm
TAKME OBTOPUTETHLIE B BU3HEC KPYTaX U3AAHMA KOK
Benomoctu, PEK Daily, [azeta, Business&Financial
Markets 1 T.n. Akups ob6cyxaanacs Ha GopyMax u B
6NOrax, XOTst HUKAKOM CNemansHOM BUPYCHOM pac-
ChIMIKM HA 3Ty TEMY Mbl HE AENANN.
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2006 r. 2007 r. 2008 r.

Mo wroram 2008 roaa, konunyectso nybavkaumii
CMM yeennuunocs noutu Ha 30%.

Konuuecteo ny6ankauuii 8 CMM B auHamuke 2006
—2008rr.

Mcrounmk: Muterpym.py

B Hos6pe 2008 roaa cocrosnacs uepemoHus
Bpy4eHus Harpag xypHana «The Retail Finance, &
kotopon [pynna «AnsdpaCrpaxosaHnme» crana no-
beautenem 8 HommHaumm «Kpeatus roga» 3a camyio
OPHUMMHANBHYIO PEKNAMHYIO KOMMAHUIO HO CAMTe
«ORHOKNACCHUKM.PY>.

Kak pe3ynbrarbl KAMNAHUYM NOBAMUSIN HA
6U3HeC B uenom.

- 37% - 4%

2.2%, 23% L

]
Honm painka

o

2006 1. 2007 1. 2008 T.

[ons peiHka Mpynnsl «AnspaCrpaxosarqmer ysenu-
aunack no cpasHernto ¢ 2007 rogom B 1,5 pasa
cocrasuna 3,7%, uto Ha 0,5% Bbilwe 3annaHMpoBaH-

HOrO YPOBHS.
Hanneie PCCH.

BpyTtro-c6opbl ctpaxossix npemuit 8 2008 rogy
coctasunu 20,3 mnpg. pybnei — 310 noutn B 2
pasa 6onblue, 4em B NPOLUOM rogy v Ha 1,5 mnpa.

60ﬂbLL|e 3AMIAHMPOBAHHOIO Pe3ynbTaTaA.
Hannsie PCCH.

Mpu6eins Mpynnsl «AnsdaCrpaxosarue» 8 2008r.
ysennuunacs 8 20 pas (nanHbie no Poccuiickoi
ByxranTepckoi oTYETHOCTH).

MpupocT, 3a cyet HoBbIX NpoaykTos coctasun 11%
(RQHHbIE MO OTYETHOCTM KOMNAHMMK).



Momumo kpeaTusHo kamnaxuu Ha caite «OaHo-
KIACCHUKM.PY», kKomnanus «AnsdpaCrpaxosaxmes
mHoro ycnena caenats 8 2008 rogy, 3a uto no-
NY4MIIQ HOMBBICLUME OLEHKM OBTOPUTETHBIX KIOPU.
Haumnas co sToporo ksaptana 2008 roaa, komna-
HUA HOMPAXKAANACh HECKOMBKO PA3 HA NPOTAXEHUM
scero roga. B anpene KopnopatmsHeii Yrusepcurer
KOMMQHMM 30HSN NEPBOE MECTO B KOHKYPCE AMCTAH-
LIMOHHbIX Y4eBHBIX KypCOB C Nporpammoit «AnsdakA-
CKO 50x50», nposeneHHom komnarmein WebSoft, a
TAKXe CTan NaypeaTom NpodpeCcCHOHANLHOM MPEMMM
Trainings INDEX & HomuHaummn «DddekTraHbie
peLueHns AN JOCTUXEHUS BU3HEC-Lenen KOMNaHUM».
Cnenom nocneaosano HarpoxaeH1e naypeaTos
HaumoHanbHoi npemnn B o6nactu dpuHarcos «Pu-
Harcosbit Onumn — 2007, B KOTOPOM KOMNAHWS
nony4una npemuio 8 HommHauuun «Knuentckuin cep-
BUC» B kaTeropuu «Pesynbtar u ycnex». B centabpe
razeta «KommepcaHTb» onybnrkosana pesynsTaTsl
€XErofHOrO PENTUHIA ACCOLMALIMM MEHEIXEPOB
«TOMM-1000 poccuitckux MEHEIXEPOBY, B KOTOPOM
merepxepsl «AnbpaCrpaxosarHuer snepsbie Gbinm
NPEACTOBEHbl BO BCEX LUECTH DYHKLMOHANbHBIX
KaTeropusx peiturra. B okrabpe pynna komnawui
NEXTEP coemectHo ¢ xypHanom «KommepcaHTb-
[leHbrv» NpoBena UCCIEAOBAHUE «TAUHCTBEHHbIN
MOKYMNaTeNby, B KOTOPOM kKomnaHus «AnsdaCrpa-
XOBQHME» OKA3aNnack ny4wei. B nekabpe komnaxmm
«AnbdpaCrpaxosaHme» BbINO NPUCBOEHO CBUAETENb-
CTBO, NOATBEPXACIOLLEE, YTO KOMMAHMs 0becneuunt
CBOEBPEMEHHOE BHINONIHEHME BCEX PUHAHCOBBIX
06513aTeNLCTB Nepes, KNUEHTOM, COMACHO OLEHKe
«Dkcnept PA». YcnewwHsie pe3ynstaTthl 4eaTensHOCTH
KOMMNAHWM 30 rog Bbinu oTMeYeHb npemuent «30Mo-
tas CanamaHapa» 8 HoMMHALMKM «MHHOBAUMS rofa
B CTPOXOBAHMM — HOBbIM CTPAXOBOM NPOAYKT» 3d
Pa3PABGOTAHHYIO KOMMNAHUENR NPOrPAMMY OBTOCTPO-
xosanus «AnspaKACKO 50x50».

AlfaStrakhovanie

Insurance

Campaign title: Straight-A Insurance
Category: Insurance

Project scale: National

Note:

Insurance is one the fastest growing industries of Rus-
sian economy. The need for insurance in Russia has
grown by approximately 20% for the past several
years.

AlfaStrakhovanie Group is a part of the Alfa-Group
consortium. According to its license, it offers over
100 insurance products. There are over 350 regional
representative offices in Russia. Among the custom-
ers of the group are about 1 million individuals and
over 25 thousand companies. AlfaStrakhovanie
Group has the Fitch international rating of financial
sustainability and the A++ highest integrity rating
assigned by the Expert RA rating agency.

The insurance market in Russia is constituted by 10
large companies which have been operating in the
market for years offering competitive products.

The nearest competitors of AlfaStrakhovanie Group
are “Ingosstrakh”, “Rosgosstrakh”, “Rosno” and
“Renaissance Strakhovanie”.

AlfaStrakhovanie Group is one of Russia’s largest
insurance companies with a all-purpose service
portfolio which includes both complex business
protection programs and a wide range of insurance
products for private customers.

Goals:
Market share growth
Increase of gross premiums
Revenue growth
Penetration of new products launched at the end
of 2007 - beginning of 2008.

Effectiveness criteria:
Market share growth from 2.3 up to 3.2%
Increase of gross premiums from 10.6 up to 18.9
billion rubles
Revenue growth
Increment resulting from Penetration of new
products launched at the end of 2007 — begin-
ning of 2008.

To offer customers an attractive tool of communicat-
ing with the brand and acquaintance with the insur-
ance principle via integration of the AlfaStrakho-
vanie brand into service of one of the most popular

45
Goal: To draw the target audience’s 40
attention to the AlfaStrakhovanie brand. 3

To bring an integral part of a comfort-
able living into a social life of insurance- 30
users; to get this comfort associated with

the AlfaStrakhovanie brand. o
Obijectives: 20 +
to find unconventional and more
effective solutions to communicate B
insurance 10
customers deal with insurance -

once or twice a year as opposed to
consumption of food and other fast- o

social networks Odnoklassniki.ru.
' J ] |
i caoi" 9‘?

moving consumer goods. Therefore, & g &g FEF L ¢ & &
there was a task for the AlfaStra- & C;Fﬁ.ég F *\pgﬂ & ﬁ"“" d & a_rz?‘ (,@”des? g & F
khovanie brand to touch people’s & ¥4 i _‘&‘b & & &

every-day life more closely, even if

that is to happen in a virtual space.

to increase attendance rate of the

www.alfastrah.ru web site

to rise citation in the Mass Media

to deliver the logo change to the TA
Effectiveness criteria:

growth of brand awareness in Moscow and

priority million cities from 50% up to 60%.

public recognition of the communication project.

Receiving awards, prizes efc.

growth of citation up to 30% of the results of

2007

increase of the attendance rate of the

www.alfastrah.ru web site; to become a leader

among the web sites of insurance companies.

At the beginning of 2008, awareness built via
television reached its historic maximum.
The need to search for other tools to create
awareness among the TA emerged.
To build a right perception of the brand by cus-
tomers, it was necessary to find ways the brand
and customers could coexist, even if it was to
happen in a virtual space.
Internet resources develop extremely rapidly,
especially in Moscow and million cities, where the
TA of AlfaStrakhovanie is concentrated.
Penetration of the Internet in Russia has visibly grown
— in Moscow and million cities Internet users reached
30-40%.
Data from TNS Gallup Media, Russia, January, 2008; TA 25-5,
obove average income

Odnoklassniki.ru is one of the most popular re-
sources of the Runet; at the moment the project was
launch, there were 9 million people registered on the
site, with the daily attendance of some 4 million peo-
ple. Around 60 thousand new accounts were being
created daily. We realized that that was the place to
concentrate our target audience. However, we were
totally aware that placing banners on the site would
not get us to the full realization of our goals. We had
to come up with something extraordinary.
The “Straight-A Insurance” campaign helped us
coherently integrate insurance into the web site
(www.odnoklassniki.ru) service. The campaign did
not look like an advertisement to the web site’s
visitors, which allowed to avoid negative attitude
towards insurance spreading over from negative
attitude attached to advertising.
Description of the project:
Every visitor can insure his/her photo browsed on
to the www.odnoklassniki.ru web site against low
grades.
If a photo gets a grade which is lower than ”5” —
4,3,2 or 1, an insurance mechanism starts, which
means that the insurance company “pays” a user
grades to make it “Straight A” (+1,+2, +3 and +4
accordingly).
The program allowed insurance for just one
photo. The terms were announced on the promo
web site which also contained banners with the
key products offered by AlfaStrakhovanie. Every
click on them got you to the www.alfastrah.ru
web site where detailed information on products
was available.
The promo was supported actively by banners
placed on the www.odnoklassniki.ru web site
pages. On the main page in the “Miscellaneous”
category a link to the promo page telling about
the promo was given.
Browsing one’s photo, a user could see a new
“To Insure” option and AlfaStrakhovanie logo-
type.
Having insured the photo, the word “Insured”
and the logo appeared next to the photo.
If the insured photo gets accessed lower than ”5”,
the “Insured Accident” message appears and
“insurance payment” is automatically carried out.

Interactive:
Social Networking sites

Consumer Involvement:
Viral

wkan. 08 shE 08 m el 07 woR. 06

W HOR. 08

Awareness of the AlfaStrakhovanie brand grew by
14% in million cities and by 23% in Moscow, from

the beginning of 2008.
Source: GFK

AlfaStrakhovanie Group ranks 3rd among web sites
of insurance companies. Data from Rambler TOP
100



AWHaMUKa noceuie Hus canta (01.01 - 01.12)

TbIC. NoceTuTenen

When the campaign was being held, attendance of the web site grew by 30%.
Statistics of the www.alfastrah.ru site’s attendance over time.

When the campaign was being

held, over 6 million photographs
were insured.

Statistics on the insured photos
and number of insured accidents

from July Tst, 2008 till November
28th, 2008 (as per data from

Google Analytics)
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The campaign drew a wide response in the Mass
Media; during the 1st month around 110 publi-
cations appeared, including the ones in such authori-
tative business editions as Vedomosti, RBK Daily,
Gazeta, Business&Financial Markets etc. The promo
was being discussed in forums and blogs though
there was no targeted viral mailing on it.
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As per results of 2008, number of publications in the
Mass Media increased by almost 30%.
Number of publications in the Mass Media over time
in 2006 - 2008.

Source: Integrum.ru

In November 2008, a ceremony of the “The Retail
Finance” magazine award took place where AlfaS-
trakhovanie won in the “Creative Idea of the Year”
nomination, for the most creative campaign on the
Odniklassniki.ru web site.

2008 .

How results of the campaign affected the
business on the whole.
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Market share of AlfaStrakhovanie Group increased
1.5 times vs. 2007 to reach 3.7%, which is by 0.5%

exceeds the forecast.
Source: Federal Supervision Service for Insurance.

Gross premiums in 2008 reached 20.3 billion rubles,
which is almost twice as much as it was in 2007 and

is by 1.5 billion more than the forecast.
Source: Federal Supervision Service for Insurance.

Profit of AlfaStrakhovanie Group in 2008 grew

20 times (data from Russian statutory accounting
reports).

Increment reached 11% as a result of the new prod-
ucts launch (data from the company’s reports).

At the time the campaign was
being held, around 3.5 million
people visited the AlfaStrakho-
vanie promo page.

Statistics from July 1st, 2008 till
November 28th, 2008 (as per data from
Google Analytics).

Apart from the creative campaign on the “Od-
noklassniki.ru” web site, a lot was implemented by
AlfaStrakhovanie in 2008, which was highly marked
by competent jury. Starting from the 2nd quarter of
2008, the company was awarded several times dur-
ing the year. In April, the Corporate University of the
company took the Tst place in the contest of distant
course with the program “AlflaCASCO (comprehen-
sive automobile insurance) 50x50” held by WebSoft;
it also won the professional Trainings INDEX Prize in
the “Effective Solutions for Meeting Business Goals”
nomination. It was followed by the National Prize

in finance called “Financial Olympus 2007” in the
“Customer Service” nomination in the “Result and
Success” category. In October, results of the annual
rating of “Top 1,000 Russian Managers” Manag-
ers Association were published by “Kommersant”
newspaper, in which managers of AlfaStrakhovanie
were for the first time present in all six functional
categories. In October, NEXTEP Company Group
in association with “Kommersant-Money” magazine
conducted a Mystery Shopper research in which
AlfaStrakhovanie appeared the best. In December,
AlfaStrakhovanie received a certificate proving a
high probability of the Group meeting its financial
liabilities, according to the rating by “Expert RA”.
Successful results of the company’s operation during
the year were marked by the “Gold Salamander”
Prize in the “Insurance Innovation of the Year — new
insurance product” nomination, for the automobile
insurance program “AlfaCASCO 50x50” designed
by the company.



