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Lenu
Ycranoenenue 8 mecta B Ton 10 Pagnoctanumm
12+ no Poccuu
Bxoxaenve B Ton 5 8 uenesoi ayauropun 30—49
no Mockee 1 Mockoeckoi obnactm
Paszsutre cetv sewanus Pagroctanumm v seixoa
Ha nokasatens 3,5 mnH yenosek no Poccum
3apaun:
3aeoesanue nycryowein Hawu «<FUN RADIO» Ha
ceTeBoMm (pPeroHansHoM) yposHe
paseuTHE GOPMATA PAAMOCTAHLMM MyTEM NPK-
B/IEYEHMA AQKTYQNIbHOTO A8 QyAUTOPUN KOHTEHTA
NPOABMXEHWE BPEHAA B YCIOBUAX MUHUMANBHOTO
610aXETA (OTCYTCTBME UMMUIXKEBLIX PEKIIAMHBIX
KOMMQHMI)
NAPTHEPCTBO M UHTErPALWS B MAKCMMATBHO
BO3MOXHOE KOMIMUECTBO GOPMATHBIX\IOMOPHCTH-
4ECKMX MEPONPHUATUI (KOHLEPTBI, LWOY, TENenpo-
FPAMMBI) B LENSIX MPOABUXEHW BpeHaa
DopMMPOBAHME UMMAXA IOMOPUCTULECKON
paaroctarumu Ne 1.
Kpurepumn ycnexa
noauums B 0BLLEM PERTHUHTE poanocTaHumi 12+
no wtoram 2008 roaa
NO3ULMS B PENTUHIOX B LIENIEBON AYAUTOPHM
30-49 no Mockse
KOMMYECTBO PENTUHTOBLIX MPOTPAMM B 3bupe
Papunocranumm
KOMMYECTBO M KAYECTBO WHTErpaLmMi GpeHaa B
obLeit Macce GOPMATHBIX LLIOY- U IOMOPUCTHYE-
ckux meponpuatusx no utoram 2008 roga
Cnpaska (01.2008): «kOmop FM» asnsaetca nepsoit
8 Poccuun paanoctaHumeit ¢ opmatom, rae noMMmo
NEerkown, NONynapHOM My3blkM, 3BYHAT QHEKAOTHI,
LLYTKM, CKETHYM, MOHOMOTH IOMOPUCTOB, GPArMEHTbI
KMHOKOMEAMIA M NONYNAPHbBIX TENELLOY, CATUPUYE-
CKME PAAMOCEPUATbI, U HOBOCTM B OMTUMMCTHYE-
ckom kmove. Bewwarme B 32 ropopax no Poccuu.
Mosaunums B penturrax: 9—10 mecro 8 12+ no Poccuu
(COMCON), 7 mecto 8 TOM 10 & ayantopum 30—49
no Mockee (COMCON), exeaHesHas ayautopus no
Poccun 3 mnn yenosex (COMCON).

Uenu:
Cosanatve 0bpasa PagnoctaHumm Kak HeoT-
HEMIIEMOTO 3MIEMEHTA XOPOLLETO HACTPOEHUS Y
QYAMUTOPMM M NPUCYTCTBME B CHEPAX, CBAIAHHDIX C
IOMOPOM, IOCYTOM W PA3BIIEHEHUSMA.
Popmrposarme ummnpxa KOmopucTiieckon
Paaunoctanumm Ne 1
3aeoesanue nycryowein Huwu «<FUN RADIO» Ha
PErMOHANbHOM YPOBHE

Kpurepumu apdpextusHocTu:
KONMYECTBO M KAYECTBO MHTErPALMit BpeHaa B
CMM 1 coepe pasenedeHmit No OTHOLIEHMIO K
obLLel Macce MEPONPUSTHIA
POCT PENTUHIA POAMOCTAHLM
MPMTOK HOBOTO PA3HOOBPA3HOMO KOHTEHTA HA
Pagnocranumio 8 2008
NOSNLHOCTL K BPEHAY B APTUCTUYECKMX M NPO-
beccroHanbHbIX Kpyrax

O6wumin meaua-6rogxer:
n0 500 Tbicay ponnapos CLLIA

JNorotun pagunoctarumm — yneibatowwmiics konobok,
1 cnoraH paguoctarumm «LLyTku n necruly Touno
OTPOXAIOT KOHLENUMIO CTAHLMM.

OCHOBHOM Waeedt CTPATENMM NPOABUXKEHMS SBASNACH
MAKCMMQMBHOE NPUCYTCTBUE BU3yansHoro o6pasa
PaanocraHumm (norotuna) 8 Hanbonee peiTuH-
rOBbIX GOPMATHbIX TENENPOEKTAX M HA HAPYXKHbIX
HOCHTENSIX BCEX PEKITAMHbIX KOMMAHMM GOPMATHBIX
MeponpuaTuit B Mockse v B CTpaHe.

30)10‘40'\/\14 KAMNAHUK 4BNANOCH KAK NPOABUXEHNE
6peHaa, NoroTMNa, Tak M PA3BUTHME NPOAYKTA,
3dupa (nocTosHHOE OBHOBNEHME KOHTEHTA), 3aMYyCK
MOKCUMOBHOTO KOAMYECTBA AKTYQsbHbIX MPOrPAMM
ANA QYAUTOPUM.

MoTPeBHOCTL PBIHKA: BBICOKAS MOMYNSAPHOCTb IOMO-
PUCTUYECKOTO XAHPA HA TENEBUAEHUM U B APYTUX
CMM no3eonuno npeanonoxmrb, U BNOCIEACTBIM
[0KA30Th BOCTPEBOBAHHOCTL TAKOTO koHTeHTa y PA-
IONOcnywareneit. bonbwoe konMyecTso KOHLEPTOB
NOMNYAAPHbIX OMOPHUCTOB, PETYNAPHAS TPAHCISLMAS
IOMOPMCTUYECKUX MPOTPAMM B 3DUPE LEHTPANbHbIX
TENEKAHANOB C BLICOKMMU PEUTUHIAMU MHALMMPO-
BANM «CO3AaHKE NNaTdOPMbI» 4ns CGOPA HOBOTO
QKTYQIbHOTO KOHTEHTA B SGUPE PARUOCTAHLMM, KO-
TOPbI HUTAE, KPOME [AHHON PAAMOCTAHLMM 3BY4QTH
He MOXeT, B cuny opmaTa craHumu (YHukansHas
KOHLEMNUUs COYETAHUS LIYTOK M NECEH HA PAAMO-
cranumm «lOmop FM» — yepenosarme My3bikanbHOM
KOMMO3WLMM C OMOPHUCTUHECKOM 3ACTABKON. Takoe
COYETAHME YHUKANBHO AN POCCUIACKOTO PAAUOPLIH-
KO — My3bIKQSIbHBIE POAMOCTAHLMM MCMONB3YIOT POTA-
LMIO My3bIKQIbHBIX 610KOB, C PA3HOOBPA3HBIMK PA3-
FOBOPHBIMU WM PA3BNEKATENbHBIMU BKIIOYEHUAMM,
HQO HOBOCTHBIX CTAHLMSX NPEOBNAAAIOT PA3TOBOPHBIE
nepenauy). YHukansHocTs GopMaTa npeponpenent-
N0 B3AMMOBBIFOAHbINA «OOMEH» BO3MOXHOCTSIMU: HO-
NOAUNCA Lenbii BXOASLLMIA NOTOK NPOrpamm, pybpuk,
BEAYLLMX CATUPUKOB M APTUCTOB HA PAAUOCTAHLMIO,
yto npegonpegenuno BbIFOAHOE szaumHoe
nosuumornposarmne 6peraa KOMOP ®M so scex
Hanpasnexuax «KOMOPUCTUYECKOM MHAYCTPHUNY
(konTenT «<HALLIA PALLAY Ha IOMmop @M = wyTku
npo «lOMOP ®M» B nporpammax « HALLIA PALLIA»
u 1.n). B ycnoeusx orpannyerHoro 6iogxerta Ha
NPOABMXEHME CTAHLMM, TAKOM BUI COTPYAHMYECTBA
CTAn OCHOBHOW MAEeN U KOHANOM NMPOABMXKEHNS NPO-
AykTa: GOPMATA CTAHLMM 1 BpeHaa B uenom. Takum
ob6pazom IOmop M 6bi npeactasneH NnpakTUyecku
BO BCEX TENENPOrPAMMAX IOMOPHUCTUYECKOTO XAHPA,
pybpukax B npecce, Ha HapyxHol pekname omo-
PUCTUYECKUX KOHLEPTOB U Wwoy. MNpuyem B npeacras-
NIEHUM AYAUTOPUM NPUCYTCTBME NOTOTUNA CTAHLMM
03HQYANO HE «NAPTHEPCTBOY, O MHEHME, YTO «3TO
MEPONPHUATUE NPOBOAMT CTAHLMUAY.

[ns npoasuxenns 6peraa «fOmop @My, ykpenne-
Hus noamumit ctaHumm kak FUN RADIO u npusneve-
HUS HOBOTO KOHTEHTA BbINO OPraHM30BAHHO:

1. MuTterpaums Ha TenekaHanax B GOPMATHLIX NPO-
TPAMMOX C TPAHCTIAUMEN HA PeaepanbHOM YPOB-
HE, HO MOCTOSIHHOM OCHOBE : «XOPOLLME LLYTKU»
(CTC), «KBH» (Mepswiit kanan), «6 kagpos» (CTC),
«Cambiit Becensiit koHuepT ot KOmop @My (HTB),
B roctax y Muxauna 3agopHosa («Pen-TBy),
«Xopotuwe wyTkn ¢ Muxannom 3aa0pHOBbIMY
(«CTC»)

2. MHpopMaumoHHas NOAAEPXKKA U UHTE-
rpauns B meponpustusx: Korueptsl M.
XKeaneukwit,«<Hosbie Pycckme 6a6ku», «/uue-
newnx, «CHexroe woy Cnassl [MonyHuHay, «9KC
Bb», Loy «Magic Stars», koHuept bi J1. Mamait-
noea, E. LndpuHa, M.3anoprosa, MexayHa-
poaHsiit pectusans KOMopa Mocksa-TpaHaur,
AGA-BOOM SHOW,Miosukn «BYPATUHO,
«Bbpatbs no pasymy», koHuepT 9Ha Apnasoposa,
Kurarickuit Lnpk, Lnpk Ha LisetHom Gynseape
um. 10.Hukynmna, TROCKADERO,BETPOB woy,
Becénwit Hosbit rog Ha TBLL, Korkypc actpagHsix
ucnonuutenein um. bpyHosa, Konrpecc lypakos.

3. 3anyck nporpamm u ayanosepcuit: «Epanatwy,
KBH npembep nura, AHekgoT- napagbl, KMHO-
npemsepsl «JEHb PAONO», dunsma «Jliobosb
—Mopkosb)

Bo Bcex npoekTax 06s13aTenbHbLIM YCIOBUEM CO-

TPYAHMYECTBA BbINA BCTPEYHAA MHTErPALMA JIOTO WIK

ynomuHaHWe BpeHaa B NpoekTax

TB:
BpeHaMpoBaHHbI KOHTEHT
CnorcopcTso
PasmeLuerme ckpbiToit peknaml

Papmo:
Papnopexnama
MepueHnganamHr
Mporpamma / KoHTEHT



MeuarHbie CMU: 3. Yeenuuenwne ayautopmm KOmop FM Ha 622 Teic.

[MpodeccroranbHbie
[aseTbl
MeuaTHbie 06beanHeHuUs

yen no Poccuu. ¢ Hauana usmepeHns Ha Ha-
unoHansHom ypose: ¢ 3199 teic yen. B sHsape-
mapte 2008 roga k 3821 Teic uen B okTabpe- aH-
sape 2008. (Ucrounmk: TNS. Radio Index-Poccus.

[lns MOKCMMANbHOTO yAOBNETBOPEHMA NOTPEBHOCTEN
cnywaTtenen U NpUBReYeHUs NOTEHUMANbHOM
AYAUTOPUM, KOHTEHT CTAHLMM HECKONBKO M3MEHMNCS:

PR: Kpome npueneyeHHoro «napTHEPCOKIO KOHTEHTAY, Sreaps — [Jexabps 2008) (Mpunoxerue 3)
Meponpusatus 3aNyCTUAUCL COBCTBEHHBIE MPOrPAMMBI C YHOCTUEM 4. Yeennuenue ayamntopumn IOmop FM 8 Tederme ans
ToBAPHBIN AM3AMH celebraties v rypy toMmop1cTUUECKOro XxaHpa: no Mockee 1 Poccun B uenom 12+ (TNS Poccus).
Ynakoska Imutpuin Yekankun — «Paseirpanuly (possirpsiw (Mpunoxerue 4, 5)

Kuno cnywareneit no tenedoHy), 3. Beicakosckuit —
«losopur OJECCA» (onecckue 6aitku B 3dpupe)
B.l'yces — «O, cnopt — Tbl cmex» (orosopku cnopt
kommeHnTatopos), tO. Mpuropses — «B rocrsix
y cmexa» (roctesas nporpamma c celebraties),
C.MNaenmawsunnm — «Tamaaay (TocTsl HOPOAOB
mupa), J1. Nermna — «PpaHuysckui nouenyi»
(bpaHuysckue aHekaoTs Ha GPAHLY3CKOM C
nepesoaom), Okcara Pénoposa — «[oBopAT neTh»,
M. Hapumce — «HépHble yactywkmy, I Tnagkos
— «[lpy3ba neTcTBa» (MCTOPUS CO3AAHMA POC.
Mynstdunsmos), «HALLA PALLA» Ha IOmop OM,
Anekcanap Macnskos — «<KBH Ha KOMOP ®©M»,
B. Buwresckmit — «O611ecTso Becénbix nosTosy, b.
Mowucees — «M cmex u rpex» (mucema 8 rasety CIMNL,
Po3HuuHbIE NpOAMXMK: MH®DO), A. LLatunosa n M. Knupunos — «He BPEMS»
Pexnama 8 mectax npoaax (cmewrbie HoBoCTH), Jles Hosoxéros — Jlyuwee
Buaeo u3 xypHana «KPOKOOMI», Xypran «KpacHas
PazsnekarenbHbie meponpusitus 6ypra» Ha «lOmop PM», B. Xupurosckuit «kKOMOP
B MECTOX MPOAOX DM npotue kpuamca c B. KXupuHosckum» — oteeTsi
Ha 380HKK OT B. Xupurosckoro.

AnanoroBas:
MHTepHeT caiTsl
CalTbl COUMAnbHBIX CETEN

Hapy>xHas:
PeknamHblie wmThbl

CnoHcopcTBO:
KBH — lMepsbiit kaHan
Xopouuwe wytkn — CTC
M. 3apopros — PEH TB
MporpammaTHT

MapTusanckas peknama:
BepxHss opexaa
CapadanHoe pagno

1. CmeHa paHra B peituHrax ¢ 9 Ha 7 mecTo 8
exepnHeBHOM cnywanmm 12+ no Poceuu cpeam
KOMMepHUecknx paanoctanumit Mcrounmk: TNS.
Radio Index-Poccus. Ansape — Hekabps 2008.
(Mpunoxerwe 1)

2. CmeHa Panra B exegresHom cnywarun 30-49, 8
Ton 10 koMMepUeckux paanoCTaHumMi ¢ 7 Mecta
(aHB. 2008) Ha 5 mecTo (aekabpb 2008), nctourmk
COMCON) (Mpunoxenwe 2)

BoBneueHue KIIMEHTOB:
Pacckas o nuyHom onsite (WOM)
CospaHHbIi NOTPEBUTENIMU KOHTEHT

BPEH[ : Pagno KOmop ®M

«Omop FM» - U3mMepeHMe Ha HauMOHaJIbHOM YpPOBHEe

Poccus. Kommepueckue paguoctaHuun. Daily Reach%, 12+.
AnBapb-MapT 2008 Anpenb-UioHb 2008

YBenuueHue KonniecTsa Tenenporpamm
IOMOPMCTMHECKOTO XAHPA («WKEHCKas nrax, «6
KOAPOBY, «AOPOrast PEAaKLMs», KCOMOPOLKM»
(Mys-TB), «<npoxexkTop lMepecXuntoH») npeao-
NPEeRennno KOHTEHT POMOCTaHWMM 1 KONMYeCcTBO
MHTErpaLmin GpeHaa Ha TENEBMAEHNM HA OCHOBE
MHPOPMALMOHHBIX NTOAAEPKEK.

Pocr konuuecTBa passnekarensHeix Woy Mepo-
NPHUATUI IOMOPUCTUYECKOTO XaHpa («KoHrpecc
AyPOKOBY, raCTPOnbHbI Typ «CHEXHOrO Wwoy
MonyHUHOY) NO3BOAMA PACLIMPUTL NNOLLAAKY WH-
Terpaumi 6peHaa, ero NoroTUNa, UUTUPYEMOCTH
He3aBKcumbIi NPUTOK IOMOPUCTOB M KOHTEHTA, O
TAKXe MAEM Ha POaMOCTAHLMIO B CBA3M C POCTOM
nonynapHOCT BPEHAA B HULLE, NOBUAUANK HA
passuTHe popmata

TpaHcnauus koHuepTtos Poanoctanumm (c
6peHanHrom Ha cuere) Ha MNepsom kawHane,
TtenekaHane POCCUY, no uumumatmse kaHanos
obecneunnu POCT 3HAHUA MAPKK

Tpancnsuua nporpammel OMOP TOLA Ha
tenekanane POCCUY, kotopas HE ABNFETCA
npoaykTom PaanocTaHwmm, KOCBEHHO NOBAMANO
HO POCT 3HAHMS U PEMTUHIM CTAHLMM NOCTE
KOHLepTa

3anyck sewanus 8 10 ropogax no Poccun nosso-
FIUNO YBENUYUTL QyAMTOPMIO B Lenom no Poccum

NPUINOXXEHWE 1

Uonb-CeHTAa6pb 2008

Pycckoe Pammo Espona ITmoc Espona [mioc

Espona [Tmoc Pycckoe Pazio Pycckoe Pazio

AsTopajio Atopaio AsTopaio

Pano lancon Pamo [lancon Panyo Lllarcon

OkTAOpb-Aekabpb 2008

Epona ITmoc

Pycckoe Pamo

ATopazo

Perpo FM

Pammo lancon

Jloposksoe
Pamo

FOmop FM

Love Radio

Perpo FM Perpo FM Perpo FM
DEM JloposkHoe Jloposktoe
panno Pazno
Love Radio DFM 10mop FM
fOmop FM Love Radio DFM
Xur FM 10mop FM Love Radio
Paio 7 Xur FM Paio 7
Aoporcioe 34,9 3 3 Pazio 7 XurFM 3,7
pamo
sucrus [ e e [
Mummcicras 39 : : Hame Pamio Hame Pazno 45
Bosxa : : : :
Ix0 Mockssi 3,'} 9x0 Mocksst 9x0 Mockssi 42

HemouHuk: Radio Index-Poccusi. TNS Poccusi

DFM ;
Ton 10
Hawe Pano 4,3
9x0 Mocksbi 3,%
Pammo 7 3,%
0 5 10 15 20



BEPEHLA : Pagno KOmop &M [MPUNOXEHWE 2

FOmop FM. Mocksa.Daily Reach.
HAvHamuka penTuHra B uenesou rpynne 3a 2008 rog.

LIA: 30- 49 net
Axsapb 2008 LOexabpb 2008
[000] B % [000] B %
1 | AsTopaguo 605 | 17,4 1 | Astopagvo 604 | 17,3
2 | Petpo FM 555 | 15,9 2 | Petpo FM 522 | 150
3 | Pycckoe pagvo 447 | 12,8 3 | Pycckoe paavo 407 | 117
4 | Pagvo LlaHcoH 435 | 12,5 4 | Papvo Lllanco 399 | 115
5 | Espona Mnioc 379 | 10,9 5 Omop FM 368 10,6
6 | Munuueiickas BonHa 343 9,8 6 | Munuuevickas Bonna 333 9,6
7 HOwmop FM 342 9.8 7 | Espona Mnioc 326 9.4
)
8 | Paguo Anna 281 8,1 8 | Oxo Mocksbl 282 8,1
9 | 3xo Mocksbl 261 75 9 | Hawe paguo 272 7,8
10 | Hawe paauo 256 | 7,3 10 | CepebpsHbiii Ooxap 263 7.6
UcmoyHuk: RadioWeek — Mockea 2008. ComCom Media pelimuHe KOMMePYECKUX paduocmaHyut

BPEH[ : Pagno KOmop ®M MPUITOXXEHWE 3

Poccusi 12+. OMop FM: InHaMuKa eXXeaHEBHOM ayanTopum

YBenuyeHne ayantopum KOMop FM Ha 622 TbIC. yen.
Thic. Yen. C Hayana M3MepeHns Ha HauMOoHalIbHOM YPOBHE.
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WUctounmk: TNS. Radio Index-Poccusi. AHBapb — [ekabpb 2008.



BEPEHLA : Pagno KOmop &M NPUNOXEHWE 4

PacnpegneneHue ayautopumu FOmop FM B TeuyeHue aHA. MockBa
12+

|—0—0KTﬂ6pb - Nekabpb 2008 —8— fHBapb - MapT 2008 |
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AQH — cpeHWin penTuHr 15-MMHYTHOTO MHTEpBana B ThiCAYax YenoBeKk

UcmouHuk: Radio Index-Mockea. (Hedensi 8 yennom) . TNS Poccus

BPEH[ : Pagno KOmop ®M [NMPUNJTTOXKEHWE 5

Pacnpepenenune ayautopumu KOmop FM B TeuyeHue AHA. Poccusa 12+

|—0—0Km6pb-ﬂeka6ph 2008 —=— fHBapb-MapT 2008 |
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KoHeu 2008 r.
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300 Hauyano 2008 r.
L 250
(¢}
<
200 -
150 - .
CpegHuii AQH
1001 Bpems Ansapb-Mapt 2008 |OkTabpb-fekabpb 2008 Mpvpoct
06:00-00:00 190 321,9 69,4%
50 1 08:00-20:00 2374 409,1 72,3%
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AQH — cpefHWin penTUHr 15-MUHYTHOTO MHTEpBana B ThiCAYax YenoBek

UcmoyuHuk: Radio Index-Poccus. (Hedens e yenom) . TNS Poccusi



Radio station
“YUMOR FM”

Radio station

Campaign title: Radio station “YUMOR FM”
Category: Mass Media

Project scale: Multinational

Obijectives:
to rate 8th in Top 10 of radio stations in the target
audience 12+ throughout Russia
to enter Top 5 in the TA 30-49 in Moscow and Mos-
cow region
expansion of the broadcasting net to cover 3.5 million
people in Russia
Goals:
winning an empty “FUN RADIO” niche on the regional
level
improvement of the station’s format by getting content
which is of interest to the audience
brand promotion with minimum budget (absence of
image advertising campaigns)
partnership and integration into as many format\
humor activities (concerts, shows, TV programs) as pos-
sible, in order to promote the brand
building the image of the number one humor station.
Effectiveness criteria:
position in the overall rating of 12+ stations, as of end
of 2008
position in ratings in the TA aged 30-49 in Moscow
number of high-rating programs played by the station
quantity and quality of the brand integration in the
overall number of humor shows and events, as of end
of 2008
Note (01.2008): “YUMOR FM” is the first Russian radio
station the format of which contains not only light pop
music, but also jokes, funny stories, sketches, gagmen’s
monologues, extracts from comedies and popular TV
shows, satiric radio sequels and news narrated in an op-
timistic way. It is broadcast in 32 Russian cities. Position in
ratings: position 910 in the TA 12+ in Russia (COMCON),
position 7 Top 10 in the TA aged 30-49 in Moscow
(COMCON], daily audience in Russia of 3 million people
(COMCON).

Obijectives:
building the image of the station as of the one being
an integral part of people’s good mood; presence in
spheres connected with humor, leisure and entertain-
ment
creating an image of the number one Humor radio
station
winning the empty “FUN RADIO” niche on the regional
level

Effectiveness criteria:
quantity and quality of brand integration in Mass
Media and entertainment industry vs. total number of
events
rise of the station’s rating
flow of new diversified content into the station in 2008
loyalty toward the brand in artistic and professional
circles.

Total media budget:
Under $500 thousand

Logotype of the radio station is a smiley and its slogan

“Jokes and Songs!” express the station’s concept.

The main idea of the promotion strategy was maximum
presence of the visual image of the station (logotype) in
first-rating TV projects and on outdoor media advertis-
ing all kinds of format events in Moscow and rest of the
country.

The campaign was aimed at promoting the brand, its logo,
and improvement of the product and constant renewal of
the content, launch of a maximum number of programs
which are of interest fo the audience.

Market's need: high popularity which a humorous genre
has on TV and other Mass Media gave reason to assume
and then proved that such content was in demand for ra-
dio listenership. Numerous shows featuring famous humor-
ists, abundance of humorous programs on the key high-
rating TV channels originated “creation of the platform” for
a new relevant content, which can be played nowhere else
but on the YUMOR FM station because of the peculiarity
of the content (a unique concept of combining jokes and
songs). No other radio station in Russia practices a similar
approach: musical radio stations play music blocks inter-
changing with various entertainment components; narra-
tions and talk-shows dominate news stations). Uniqueness
of the format entailed mutually beneficial “exchange” of
opportunities: there appeared a flow of incoming pro-
grams, topics, famous humorists to the radio station, which
resulted in the BENEFICIAL positioning of the YUMOR FM
brand in all directions of the “Humor industry” (content
“Nasha Russia” on YUMOR FM=jokes about YUMOR FM
in episodes of “Nasha Russia” etc.). With the budget being
limited for the brand promotion, such cooperation became
the big idea and channel of the product promotion: both
format of the station and the brand on the whole. Thus,
YUMOR FM became present in almost all humorous TV
programs, press, outside announcements of humorous
concerts and shows. It is worth mentioning that seeing the
station’s logo people thought not of a “partnership” but of
the “station holding the event”.

To promote the brand, secure its position as a FUN RADIO

and draw new content, the following was arranged:

1. Integration into TV humorous programs on the federal
level on a regular basis: “Khoroshiye Shutki” (CTC),
“KVN” (Channel One), “6 Kadrov” (CTC), “The Fun-
niest Concert from YUMOR FM” (NTV), At Mikhail
Zadornov's (Ren-TV), “Khoroshiye Shutki with Mikhail
Zadornov” (CTC).

2. Information support and participation in events:
Concerts: Mikhail Zhvanetsky, “Noviye Russkiye
Babki”, “Litsedei”, “Polunin’s Snow Show”, “EKS BB”

, “Magic Stars” show, concerts of Leon Izmailov, Efim
Shifrin, Mikhail Zadornov, International Humor Festival
Moscow-Transit, AGA-BOOM SHOW, “Buratino”
Musical, “Bratya Po Razumu”, Yan Arlazorov’s concert,
The Chinese Circus, The Moscow Circus on Tsvetnoy
Boulevard named after Nikulin, TROCKADERO,
Vetrov Show, Merry New Year Show on TVC, Artistic
Contest named after Brunov, Congress of Fools.

3. Launch of programs and audio versions: “Eralash”,
KVN Premier League, Joke-parades, movies “The Day
of Radio”, “Lyubov-Morkov”).

The mandatory requirement of cooperation was usage of

the station’s logo or reference to the brand in the project.

TV:
Branded Content
Sponsorship
Product placement

Radio:
Spots
Merchandising
Program / content

Print:
Professional
Newspaper
Print partnership

PR:
Events
Product design
Packaging
Cinema

Interactive:
Web site
Social Networking sites

Outdoors:
Billboard

Sponsorship:
KVN - ORT

Khoroshiye Shutki — CTC
Mikhail Zadornov — Ren TV
TNT Program

Retail experience:
POP
Video
Retailtainment

Guerilla:
Wraps
Buzz Marketing

Consumer Involvement:
WOM
Consumer Generated

For audience’s needs to be properly met and to attract po-
tential listeners, the following alterations were introduced
to the content:

Apart from the drawn “partner content”, our own pro-
grams featuring celebrities and most famous humorists
were launched: Dmitry Chekalkin — “Razygralil” (rank
calls), Zinoviy Vysokovskiy — “Govorit Odessa” (yarns of
Odessal, Viktor Gusev — “Oh, Sport - You Are Fun” (slips
by sports commentators), Yuriy Grigioriev — “V Gostyakh
u Smekha” (show inviting celebrities), Soso Pavliashvilli —
“Tamada” (toasts of peoples of the world), Lena Lenina

- “French Kiss” (French jokes in French with translation),
Oksana Fedorova - “Kids Say”, Pier Nartsiss — “Black
Chastushkas”, Gennadiy Gladkov — “Childhood Friends”
(history of creation Russian cartoons), “Nasha RUSSIA” on
YUMOR FM, Alexander Maslyakov — “KVN on YUMOR
FM”, Vladimir Vishnevskiy — “Society of Funny Poets”,
Boris Moiseev — “I Smekh | Grekh” (letters to the SPID
INFO newspaper), Anna Shatilova and Igor Kirilov - “Ne
Vremya” (funny news), Lev Novozhenov — best from the
“Crocodile” magazine, “Krasnaya Burda” magazine on
YUMOR FM, Vladimir Zhirinovskiy “YUMOR FM vs. Crysis
with V. Zhirinovskiy” — Zhirinovskiy receives phone calls.

1. Going up in ratings from position 9 to 7 in every-day
listening in the TA 12+ among commercial radio
stations in Russia. Source: TNS. Radio Index-Russia.
January — December, 2008. (Appendix 1)

2. Asfor the TA 30-49, the station went up from position
7 (January, 2008) to 5 (December, 2008) in the TOP
ten commercial radio stations. Source: COMCON.
(Appendix 2)

3. Increase in the audience of the station by 622 thou-
sand people throughout Russia. From the time when it
was first measured on the national level: from 3,199
thousand people in January — March, 2008 up to
3,821 thousand people in October — January, 2008.
(Source: TNS. Radio Index-Russia. January — Decem-
ber, 2008) (Appendix 3).

4. Extension of the station’s audience throughout the day
in Moscow and Russia for 12+. (Appendix 4, 5).

1. Increase in number of humorous TV shows (“Women'’s
League”, “6 Kadrov”, “Dorogaya Redakisiya”,
“Samorodki” (Muz-TV), “ProjectorPerisHilton”) prede-
termined the station’s content and the number of the
brand’s placement on TV on the basis of information
support.

2. Humorous events growth (“Congress of Fools”,
“Polunin’s Snow Show” Tour) enabled more active
integration of the brand and its logo, and more often
citation.

3. Flow of humorists and new content as well as fresh
ideas to the station due to the brand’s popularity
growth in the niche, affected the content improvement.

4. Showing the station’s concerts (with branding the
stage) on Channel One, Channel RUSSIA contributed
to the brand awareness.

5. Showing the “Yumor Goda” (Humor of the Year) pro-
gram on Channel RUSSIA, which is NOT the station’s
product, affected indirectly awareness growth and
rating of the station.

6. Having started airing in new 10 Russian cities we
increased our overall audience in Russia.



