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Sahrai bir kelebege bast

Pazarlama ve reklam diinyasinda 2020'nin cesitli‘olaylari |
nedeniyle neler olmadi ve tam da bundan dolayi neler oldu
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Hoparlorier

. Alexander Timur Alexander Oleg _ Vadi'f‘
Turkevich Antonovsky Kazakov Spiridonov Kubaneishvili Nikolaev Melnikov
MediaSniper Ingrad Sirketler MGCom NTV-PLUS Kubik birlesik Between Exchange Bireysel girisimci

Grubu Melnikov
Kurucu Programmatic Pazarlama Bas yonetici Gelistirme Direktori

Yaratici YOnetmen ve AdTech Baskani Direktérii Bireysel girisimci
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Curtyauumsa
B TeJieKome




Cutyauma B BelwaHUM
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NOJIb3OBATE/Ib BbIBAET
HE TOJIbKO MEAUUHDBIWN,
HO U NEPMOPMAHC,

A TAK)KE SEO




POJIb ATEHTCTBA —
VMIEAMA NAPTHEP




X, NMEBYLIKA...
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3RD PARTY COOKIES
JXUJIN bbl BEYHO,

A PEKJIAMA
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MAC-CHWBMPAIM
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2 OBPABOBAHVIE RETAIL, TPAHCHOPT
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MAPKETMJIEMCbI NMPOAAIOT HE TOJIbKO TOBAPDI
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#1 PREFERRED DSP ?
AMAZON




PEKJIAMHDBIE MPOAYKTbI ONMEPATOPOB NOKA HE B3JIETEJ/IM,
A CKOPO NPUAET DNS OVER HTTPS
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OTAAIOT CHUODEPAM

HEMPABWUJ/IbHbIE
MAC-AAPECA




CRM MATCH-RATE
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U2 ADVERTISERS % AGENCIES @2 pLOSCHADKI

MTC Omnicom Yandex
PepsiCo WPP Google

Tele2 Publicis Groupe Mail.ru Group
MeradoH Dentsu Facebook
Nestle IPG Avito

M Bupeo/Snbpopasno Havas

CbepbaHk

bunavnH

OTC Pharm

Reckitt Benckiser

S 648 bin S 62 bin $ 1795 bin







... My guess is that all these advertisers
will be back on the platform soon enough”.

... We're not going to change our policies
or approach on anything because
of a threat to a small percent of our revenue”.
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YTO XXAAJIM OT PEKJIAMHOIO PbIHKA 2020 roa HA3AZ,
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group’t +3,9%

@ DISIAL AGENC +5 ] 1%
=X o

Zenith +6%

O +7.7%

CpeAHEpPLIHOYHO = 5 . 9 % | |




YTO XXAAJIM OT ANAKUTAN PEKJIAMHOIO PbIHKA 2020 rol HA3AA

A:H—c.i,-.-un.-s,’JH.’.;»:;:-.; A PEXNAMHOMO DBMKA FOCCHMM 8 7o K NpeAsavulemy roay

Zenith +10%
Q i +11.5%

O +22%

CpeaHepbLIHOUHO == 1 5' 8%




UTO XXAYT OT PEKJIAMHOIO PbIHKA 2020 CEMUAC

z .tl I 4 8 o/ AHHAMMES DERNAMHOIO POHIHKE POCCun B %% K Npeasiayuiemy roa

The ROl agency

group™ -11%
-1%
e =10,0%/17,2%

CpegHEepbLIHOYHO = 1 o % ..... R

BBIl -4,5%-5,5% (banuk Poccum) / -3,9%
(MunakoHompassutua) / -5%
(Muanpomropr) / -6,6% (MB®) / -4% (B3b) /
-4,2% (HUY BLLUJY) ~ -4,6%

O
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YTO XXAYT OT ANIDKUTAJ PEKJIAMHOIO PbIHKA 2020 CEMUYAC

Zeniﬁ 3 3' 5 %
IGITAL AGENCY _2'1 %I-9'7%
group’t -6%

Owe +2%

CpeAHEpPbLIHOYHO m 3 %




NMPOrHO3 HA 2021

BBI +3,5 (BofA) / +4,4% (MB®) / oo o
3,1% (HWY BLU3) ~ 3,5%

Npum nageHn MHAEKCa
«06Bbém pbiHka Kk BBIN>» po 0,41
3TO AacT najeHue pbiHKa
pexnambi Ha 0,4%
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