
Amazon, which generated $2 billion in advertising revenue in Q1 2018, is in a powerful position as an 
advertiser, ad network, and a marketplace all at once.

Yet despite reports that Amazon made more 
revenue from ads than Snapchat and Twitter last 
year, most of the technology driving this growth 
remains a mystery. However, Amazon’s ad tech 
momentum is expanding within the industry and 
becoming more of an asset for the company.

Amazon Advertising is built 
by the company's A9 group 
and provides  the following 
ad-placement options for 
advertisers:

Amazon’s ad tech may be flying under the radar, but with such rapid ad revenue growth (up 139% 
year-over-year) it’s on the path to being as ubiquitous as Google AdWords and Facebook Ads Manager.

AMAZON MARKETING 
SERVICES (AMS) 

offers three ad products on a 
cost-per-click (CPC) basis: Sponsored 
Products, Headline Search Ads and 
Product Display Ads. The first two 

products are keyword-targeted and 
appear on search results pages, while 

the third is for display ads and appears 
on search results pages and product 

detail pages. 

AMAZON MEDIA 
GROUP (AMG)

In addition to premium display 
offerings for Amazon apps and sites, 

AMG allows advertisers to reach 
audiences on Kindle and Fire devices 
and across the web via the Amazon 

Advertising Platform (AAP) DSP.

AMAZON PUBLISHER 
SERVICES (APS)

are cloud services providing access to 
Amazon’s header bidding containers: 
UAM (Universal Ads Marketplace) and 
TAM (Transparent Ads Marketplace). 
UAM and TAM let other exchanges or 

SSPs bid on the same display ad 
inventory simultaneously.

AMAZON’S ADVERTISING SERVICES, AT A GLANCE

iRobot Roomba 980 Robot Vacuum  with W...Cleaner floors 
throughout 
your entire home. Add to Cart

1,263
$799.00

RUN IN STYLE   ALL SHOES 50% OFF 

iRobot Roomba 690
Robot Vacuum with 
Wi-Fi Connectivity, 
Works with Alexa

Home & Kitchen Roomba

TP-Link Archer AC1900 Smart WiFi Router

Add to Cart
11,961

$89.99

Wi-Fi Coverage So 
Wide Your Neighbors 
Will Notice
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<Amazon Header Bidding Tag>

 ALL TANKS  70% OFF WEEKEND SALE


