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COOKIE - 3TO HE JIKON.
JTOTOPAS0 BOJIbLUE, HEM JTHO W

XapaKTepUCTUKKM NOSb30BaTeNNA ONpeaenstoT ero TeKyLlee HaCTpoeHume
M ero noTpebHOCTM «NPSMO Cenyacy
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KNNACTEPHbIU ~300000
AHAJIN3

pa3aesia MoaeJ1n
CermeHTaumsa notpebutenen - 1700

Ha ocHoBe AaHHbIX DMP aTpubyTOB aHanM3a
Ka>Xa0ro n3 H1X
1?“/0 1 5%

6

3agaHHoe
KOJINYECTBO

. att Pe3yNbTUPYHOLLINX
«Family women» «Experienced car owners» - A Ll efleBblX I'pyl'l M

+ HOBas / noJep»XaHHaa MallMHa + X066m
+ KOHBepcumn Ha camTte Renault  + KOHKYpeHTb!
+ cou.Aem n gpyroe...
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DYNAMIC CREATIVE OPTIMIZATION

LLIabnoH 3a4aeT KoNM4ecTBO KaapoB, OpeHaANHT 1 aHUMaL MO

RENAULT
Passion for life

REMNAULT

Padasan for life

Ru1A1APA A 1A Mos cTpaHa.

Kpzarrop — AD «PH Banxs. Banwra — pybne
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(v 4 Qoo 1129 99 py-r:nllu e HoEse anTomsabme Renaull
Mow Renau lt i LOGAN { SANDERD / SANDEROD Stepway | DUSTER /

EAFPTUR B E0MNNeETalgMd ACDess (Ancedc) 1.6 n B2 m @ f
Accens [Axcece) 1.6 n, B2 a, ¢ [ Confort (Kandapr) 1,6
113 n. . / Expression [(Jecnpewen) 1.6 n, 114 n. ./ Style
[Crafn) 1,6 n, 114 nc. CVT. Apanc — 269 235 p. [ 269 235
p. /370033 p FAS) Z66H. F STT 012 p., cpox Kpeiuta

3 roga, cTapxa B EpegaTHoN gorosope 11,5% rogossax
Cyuua xpepura — 257 410 p. / 257 410 p/ 522 650 p. [ 199
Bl p. /495 5727 p., CyMea NOCNELHEND NRATERA = 0%
cronMocts anTomobuna. Mo yenopuan agywe sKacos

B NOJAPGES = M ORHOIPEMEMEON Noynoe anTosofian
Renavlt » crpaxosoroe noneca KACKD ot 1 go 3x ner
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He apnaeres odeEpron 4 eBcTEdTeneHo o 531.05. 2008

wa HoBse anToMofdenag 2017/ 2018 rona Bemyca,
Kanwuecrng anrosofuneh orpawrsens. Nogpoluccra

na v, B-B00- 200-80-80 [imoHox no PD Gecnnamnawi)
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DYNAMIC CREATIVE OPTIMIZATION

KnactepHbIn aHanms onpeaenser:
CTaaun MHTepeca, yBiedeHnsa M GUHAHCOBbLIM NOTEeHLUMa NoSib30BaTe s

/
! Bbibupan / B NOJHOM KOMN/IEKTaLym
Bboibupaelilb aBTo? npuknoYeHuns! Renault DUSTER

ot 4900 pyb B Mecay
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DYNAMIC CREATIVE OPTIMIZATION

CKoOpUHI 1 web-aHanuTtuka onpenenset call-to-Action

Y3HATbL NOOPOBHEE 7 Y3HATbL NOOPOBHEE s ¥3HATL NOOPOEHEE 1 4 ¥3HATL NMOOPOBHEE ¥3HATE NOOPOEHEE
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[TPUMEHERVE B PROGRAMMATIC

KnactepHbI aHanms onpegenser:
CTaauno MHTepeca, yBiedeHnsa M PUHAHCOBbLIM NOTEeHLUMas Nosib30BaTe s
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BOCCO3JAHWE CET MERTOB

7 Typm3m. 3anagHas Asus
/’ Typuam. AKTUBHbBIN OTAbIX
,  Cnopt
1 Typu3m. EBpona
I Typu3am. Bce HanpaeneHus
I TMowck paboThl
< Typuam. BocTo4vHasa EBpona
y v Typusm. Adpuka
v Typuam. A3zus
‘' KoMnbloTepHble nrpbl
\\ My>xkumHbl, Bo3pacT: 35-44
- Hdoxon: Beicokun

_——
o .

" fIndex

T COUAEM XAPAKTEPUCTUKI
| NyTewecteus * B ocHoBHOM My>4mnHbI 35 - 44 neT (60%)
! E';z:'ec P * YpoBeHb goxoaa: B ocHoBHOM C 80 - 120 1.p. (25%) n 120 T.p. (25%)
- v | OHarce K - » Bnagenbubl cobctBeHHOro 6msHeca (bonee 15%), noabicknBatoT HOBYO paboTy (20%)
J/ | ﬁii%lim m CMUY ///
] v ObycTponcTBO 1 pEMOHT /
! \ 3N1eKTPOHMKa 1 6bITOBAS / - ABTO BJTAZESIbUbI / ABTO WNHTEPECHI
'\ TGS [ .7  Bnagenbubl aBTo (85%): npeanounTtatoT B-knacc (20%) n C-knacc (20%)
| / ,’/ * MiHTepecytoTca Renault, Skoda, Chevrolet, Nissan, Ford
N / / ﬂ * bonbLue 3anHTepecoBaHbl B HOBbIX aBTo 15%/85% (c npoberom/HoBbIe)

_:: . MEAVA MHTEPECHI / APYTVE MHTEPECHI

NHTepec K NOKymnKe HOBOro aBTO CPefHEro -~ -
Kracca \

Audi \

Ford N

Renault \

Skoda S
Chevrolet =
Manbin 6usHec

MOKYTIKN / ®NHAHCBI & CTPAXOBAHWE
* [poABAAT MHTEPEC K NOKYNKe HeABMXMMOCTU B Poccuun (B ropoae)
n 3a rpaHnuen (20%)
CpenHnid n KpynHbii busHec  YacTo coBepLuatoT nokynku online (40%)
§Q§Cﬁg§;‘§§§f‘;emw S * NHTepecytoTca GUHAHCOBBIMU U KPeAUTHBIMU NPOAYKTaMK,
BpaysepHble rpbl 0CObeHHO aBTO KpeanTamm 1 ctpaxoBaHmem (60%)

S~ Tl * NHTepecytoTca noAnTmMKom 1 onnosmunoHHeiMn CMI (50%)
/! N \: N T ——— - > * JltobAaT cmoTpeTb C])l/l}'lubeI (60%) v cnywiatoT My3biky oHNamH (40%)
\ \ * YacTo urpatoT B oHNnanH-urpbl (50%)
ABTO BHEOPOXHMKN \ N\  JTtobaTt nyTewectBoBaTh (/5%), npeanoynTatoT nyTeLlecTsms no Poccmn
GO R IIT (TEEE AR 1 B BOCTOYHbIE CTPaHbl

\
v Typusm Asus
\ Typmam Poccua + CHI
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PE3YJIbTATBI MTPUMEREHWNA
CTPATEIM M MARKETING TO INDIVIDUALS

Ha ocHoBe peknamHom KamnaHum rno Renault Kaptur B cpaBHEHUM
C 0ObIYHbIM pa3MeLLlEHNEM B PpaMKaXxX TOM Xe KaMMnaHuu

fIndex mg(/j RAMBLER&Co mail facebook

Family il ) 0
+15% +800% | Family men +47% +296% | . o Auto fans +28% +152% [ I
men +160/0 +84°/o Gee S 17 /0 62 /0 /0
—— Auto fans +29% +280% men
amily Conservato
+5% +82% Conservato -10% +223% " +112
Women s t17% +300% |  Geeks +26% +82% rs Opposition - +11% 7o,
0, 0,
Auto fans +25% +73% Budget Budget

Geeks 504, +31% Segment +35% +106% Auto fans 0% +88% Segment +19% +39%
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