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NMPOrPAMMA MEPOINPUATUA

9.30-10.00 Perncrtpaumusa n nerknn 3aBTpak

10.00 - 10.05 T[lpusetcteue Discovery Channel.
Kane6 BanHwTenH, Ctapwmin Buue-npesngeHT n FeHepanbHbI MeHea»Kep Ha
pa3BuBatoLmxca pbiHkax Discovery Networks B pernone EMEA.

10.05-10.40 Species: CoBpemeHHbIN My>xunHa oT A o fl.
Kpuctuan Kypu, npekTop no nccnegoBaHUAM Ha pa3BrBatowmxca pbiHkax Discovery
Networks B pernoHe EMEA

10.40-11.15 MyxunHbl 18 — 39. O6pa3 XKM3HM U MegManpPeanoUYTeEHNA.
Mwuxaun PannbmaH, [lnpektop no pabote c peknamHbiMu areHTcTBaMin, TNS

11.15-11.30 Ceccna Q&A
11.30-11.50 Kode n passneyeHus

11.50-12.50 Kpyrnbii cton «MegnannaHnpoBaHue».

YyaCTHUKW:

HaTtanba EpmowwKknHa, JupeKkTop no cTtpaTternyeckomy nnaHmMpoBaHuto, Maxus,
Cepren MatBetok, [lnpekTop no pa3sutuio npogykTos, Aegis Media

Mwuxann Hectepos, nasa rpynnbl EFES, Starcom

Mwuxann OgnHokos, lnpektop no uccnegosaHuam Initiative, ADV Group

Mogepatopbl: Banepuin by3nH, Pykosogutenb otgena permoHanbHbIX NCCrIejOBaHNN,
AHanutnueckun ueHTp Video International n Enena Ckobenesa, Pykosogutenb
cnoHcopckmx npoekTos., Discovery Networks

13.00 O6eg un ctopnpwus ot Discovery Channel

14.15-15.00 Pa3pyLweHve cTepeoTUNOoB: MyXCKas ayauTopus Ha 1B

Hukonb MpnHowung, Maea otgena nccneposanuin, Thinkbox, BenvkobputaHuns

Thinkbox — mapkeTuHroBas cny»k6a Kommepueckoro TenesnaeHusa Bennkobputanum. E€
akuyunoHepamu asnatoTca Channel 4, Five, GMTYV, ITV, Sky Media, Turner Media Innovations
n Viacom Brand Solutions, koTopbim npnHagnexmt 90% pblHKa TENEBU3MIOHHOWN

peknambl. Llenb cywectsoBaHma Thinkbox — passutne nHaycrpum tenepeknamol u
noafepXKa peknamogarenein.



15.00-15.30 OnbIT KOMNaHWK: VIHQYCTpUA Megmra 1 pasBrieyeHnin.
Kamepa. MoTtop. My>kunHa B poKyce.

Pycnan TatapuHues, lnpexktop no mapkeTtuHry, Central Partnership*, akckno3umsHbin
naptHep Paramount Pictures.

15.30-16.00 Kode 1 pa3BneveHus

16.00-16.30 OnbIT KOMMNaHWIN: BaHKK K PMHAHCDI
Anbda-camupl.

BukTop WkunuH, Qupektop no mapkeTunHry, Anbda baHk.

16.30-17.00 OnbIT KOMNaHUN: be3ankoronbHbie HANUTKNX
Marketing Toys for Big Boys

Anekcen CaBnuyes, MeHegxep no kKoMmmyHunkaumam, Red Bull*

17.00 - 17.30 OnbIT KOMNaHUM: ABToMOOUIN
Matiz: aBTOMOGUNb C MY>KCKUM XapaKTEPOM.

tOnna MNMopo3eposa, AnpekTop no passutuio, Uz-Daewoo.

17.30-18.15 Kpyrnbi cton «MapKeTuHr».

YyacTHuKN:

Anekcen CaBnuyeB - MeHepxep no KomMMmyHukauuam, Red Bull*
AHppen CkpunkuH — Megna-meHegxep, MTC

Pycnan TatapuHues — inpektop no mapketnHry, Central Partnership*
BukTop WkunuH — Aupektop no mapkeTuHry, Anbdpa-baHk

MopgepaTtop: Hatanba KysHeuoBa, PykosoguTenb otaena mapketuHra, Poccua n CHI,
Discovery Networks.

18.15-18.30 3akpbiTne macTepknacca
AmaHga TepHbynn, lnpeKkTop No npojaxam peknambl Ha Pa3BMBAKOLLNXCA PbIHKaX

Discovery Networks B pernoHe EMEA

18.30 Oypuwert

* - B nporpamme BO3MO>KHbl U3MEHeHUA



PROGRAM ACTIVITIES

9.30-10.00 Registration and light breakfast

10.00-10.05 Welcome Remarks from Discovery Channel

Caleb Weinstein, Senior Vice President, Emerging Markets, Discovery Networks
10.05-10.40 Species:The“A”to“Z" of Modern Man

Christian Kurz, Director, Insights and Innovation, Emerging Markets, Discovery Networks.
10.40-11.15 Male 18 - 39: Lifestyle and media consumption.

Michael Raibman Director of Advertising Agencies, Client Service Department, TNS
11.15-11.30 Q&A session

11.30-11.50 Coffee Break and entertainment

11.50-12.50 Roundtable:“Media Planning”

Natalia Ermoshkina, Strategic Planning Director, Maxus

Sergey Matveyuk, Product Development Director, Aegis Media

Mikhail Nesterov, Head of EFES group, Starcom

Mikhail Odinokov, Director of Initiative Research, ADV Group

Moderated by: Valery Buzin, Head of regional research department, Video International
Analytical centre and Elena Skobeleva, Sponsorship Manager, Discovery Networks

13.00-14.15 Lunch and a surprise from Discovery Channel

14.15-15.00 Marketing to men on Television - “Myth-busting”

Nicole Greenfield, Head of Research, Thinkbox, United Kingdom

Thinkbox is the marketing body for commercial TV in the United Kingdom, in all its forms.
Its shareholders are Channel 4, Five, GMTV, ITV, Sky Media, Turner Media Innovations and
Viacom Brand Solutions who represent over 90% of commercial TV advertising revenue

through their owned and partner TV channels. Thinkbox works with the marketing
community with a single ambition: to help advertisers get the best out of today's TV.



15.00 - 15.30 Sector Case Study — Media and Entertainment
Making Moves in Movies

Ruslan Tatarintsev, Marketing director, Central Partnership*, an exclusive partner of
Paramount Pictures

15.30-16.00 Coffee and entertainment

16.00 - 16.30 Sector Case Study - Banking and Finance
Alfa-Bucks

Victor Shkipin, Marketing Director, Alfa Bank

16.30-17.00 Sector Case Study - Soft Drinks
Marketing Toys for Big Boys

Alexey Savichev, Communications manager, Red Bull*

17.00-17.30 Sector Case Study — Automotive
Matiz: a car with a male character

Yulya Podozerova, Business development director, Uz-Daewoo.
17.30-18.15 Roundtable“Marketing”

Participants: Alexey Savichev - Communications manager, Red Bull*
Victor Shkipin — Marketing director, Anbda-baHk

Andrey Skripkin — Media-manager, MTS

Ruslan Tatarintsev — Marketing director, Central Partnership*

Moderated by Natalia Kuznetsova, Integrated Marketing Manager, Emerging Markets,
Discovery Networks.

18.15-18.30 Close of Masterclass.
Amanda Turnbull, Advertising Sales Director, Discovery Networks.

18.30 Drinks and canapés

* -There may be changes in the programme
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