


PROBLEM
Around the world millions of people do not 
have access to clean water, and over 2 billion 
have inadequate sanitation. 3,575,000 people 
die each year from water-related disease. 
People know about the world's water 
problems, but they do not believe they can 
influence them, so they not participate in 
charity. 
 

INSIGHT
I'm not ready to help people when I 
can’t see the result. I think that my 
money goes to nowhere and I have no 
satisfaction. 



IDEA
Show that people can affect the life of 
a particular person positively in real 
time.  

DECISION
The series of worldwide online and offline 
activations which demonstrates the result of 
your influence on lives of African people right 
now. 



DIGITAL BOARDS IN 
PUBLIC SQUARES OF BIG 
CITIES
Video banners in the metropolises demonstrating person 
dying from dehydration. Right beside him there is the 
percentage of water in human’s body, which is constantly 
falling, causing lost in weight and fading away in real time. 
Spectators will also see information about the person, and 
instructions on how to help. 

People can point the phone on the banner and use Apple Pay 
and Samsung pay mechanisms to send money to save this 
man. Aster payment the percentage of water on the banner 
grows up, and a person gets better and looks healthier. Aster 
filling 80% (human normal) water level, the new dehydrated 
person appears on the screen. If the viewer has no Apple Pay 
or Samsung Pay, he can pay via Pump Aid’s website.  
 

30% 
OF WATER

DONATE

£5



Aster donating through video banner or the company’s website a 
person receives the message ‘’Thank you. You fill the life of African 
people. Now they feel the life. Your funds will be used for the 
construction of Elephant Pump, so that the water becomes more 
accessible for people of Africa. Your name appears in the list of 
«shareholders» of Elephant Pump which will be built in Zimbabwe. 
everyone can check this with «Link to GEO».  

Person can share it on social networks with the caption «Sergey has 
become the shareholder of the Pump in Zimbabwe» which will attract 
users’ attention, make them click the link and learn about friend’s 
charity activities and Pump Aid Organisation. To stimulate users 
make more payments or to subscribe introduce gamification 
element: the more you donate, the greater share of possession of 
Pump you have and the higher position your name takes up the 
«Shareholders’ list». The name of first person is reflected in the name 
of particular Pump. «Pump Of Sergey Ilyukhin». Ratings are recorded 
when the construction of Pump is completed. People can take part in 
construction of new Pump. 
 

SMM

SERGEY HAS BECOME THE 
SHAREHOLDER OF THE PUMP IN 

ZIMBABWE



Affiliate program with world famous brand of water, for example, EVIAN. On a shelf near 
the drinking water empty bottles with notes inside are placed. Buying a bottle, a man 
reads the note with handwritten text thanks from real person: «Thank you. Thanks to 
you, water from this bottle got to me». 
 
Then the person tells his own short story, why water is so important to him. On the other 
side of note there is information about the problem and Pump Aid organisation which 
offers to visit the site and to help other people. Bottles appear in malls, shops all over 
the world, text stories change. Shop shelves are branded.  
 
When extending Pump Aid’s charity activities new shelves are created. People take part 
in solving various problems buying products from them. Products have to look different 
to attract people’s attention. So, the new form of charity is created. 
 

MESSAGE IN A 
BOTTLE



The video draws attention to the problem from the new 
perspective and shows the impact that people's donations had 
on water problem in Africa. The plot’s idea is that the same 
water can be perceived differently depending on the situation. 
People in the video are offered to drink some water. Just a 
passerby on the street would not feel the taste of water and 
takes it for granted. A marathon runner aster the race would 
drink water enjoying it, feeling the taste and that it refreshes 
him. A Dehydrated African says that this water is the most 
delicious thing, he had this week. "For you, water has no taste, 
and for someone - this is the taste of life. Help those in need to 
feel the taste of water as it did hundreds of thousands of people 
around the world». Following the results of the charity work. 
 

   
 
 

REPORT VIDEO. “WATER 
IS THE TASTE OF LIFE”  

Water is the taste of life

pump_aid 



The site is the main hub of all of the mechanics:  
- Video banner from all the metropolis plazas: one 

can follow the results of the donations, to 
participate, to open an elephant pump man and see 
its shareholders  

- Information on the “Messages inside of bottles” 
campaign  

- Report video. “Water is the taste of life”  
- Interactive demonstration of the dehydration effects: 
there is a person and a scale that shows the amount of 
water in the body. By reducing the amount of water on 
the scale, a user finds out interesting facts of the 
impact of the dehydration. Text sample: “if there is 40% 
of water or less a man cannot cry or sweat”. 
 

   
 
 

LANDING 

Pump of 
Alex Drake 

 
Pump of 

Sasha Cann 
 



Preparing. Landing. Following 
PR-campaign results 
demonstration. Interactive 
influence of dehydration. 

Formation of knowledge. 
Messages inside of 
bottles. The customer 
receives a confirmation 
that they had helped 
someone in the form of a 
real note. 

Pump Aid’s programs 
covering in the world’s 
mass media. Confirmation 
of the organization’s work. 

Viral effect. Banner video + 
SMM. A person can follow the 
changes that creates charity 
work in real time and share it 
on social networks. 

Pump Aid’s new 
campaign promotion 
in the international 
mass media in 
metropolis around 
the globe. 

Results/re-call for the 
action. Report video. A 
person sees the impact of 
the advertising campaign 
to the global problem. 

1 2 3 
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RESULTS
The large-scale PR campaign draws the world's attention to the water problem in Africa, and makes us 
think about what every person can do to help. In all of the mechanics, a person feels and sees, he does 
have a real impact on the global problem with other people through the Pump Aid organization. This makes 
it possible break down the barrier – I cannot feel my role and importance in charity work.   


